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FISH BASIC MATERIAL 
FOR PEARL ESSENCE 


(Concluded from Page 1, Column 5) 
bird guano. 

With the war in 1914, the European 
supply of pearl essence was cut off, Tay- 
lor relates, and attention was directed 
to the possibility of obtaining it in the 
United States. While the ablette (or 
bleak fish) does not occur in this coun- 
try, other fishes were found that yielded 
a satisfactory product, and the industry 
grew. 


Sources of Guanin 


Guanin is found also in the skin of 
chameleons and lizards, in alligators, 
snakes, frogs, snails, and in other ani- 
mals, but most of these deposits are in 
the amorphous state and are of little 
value because pearl essence must be 
made from guanin in the crystalline 
state as found in fishes. American 
sources of crystalline guanin are chiefly 
along the Eastern seacoast. 

In a fish, guanin acts as a camouflage, 
Taylor states. Most of it is on the 
belly of the fish and makes a bright 
silvery appearance to blend with the 
sky as seen from below by natural 
enemies of the fish. When seen from 
above, it is a greenish gray to blend 
with the color of the water. 


Production of the Essence 


Manufacturing processes include col- 
lection and scrubbing of the fish scales, 
while still fresh, at the fisheries, separa- 
tion from the wash water by revolving 
drum centrifugals, and refining of the 
essence in ammoniated suspensions. 

When reduced to a dry powder, the 
guanin particles have a smooth soapy 
feel between the fingers, similar to tal- 
cum powder. When properly cleaned, 
they are practically colorless and trans- 
parent, Taylor states. 


FRIGIDAIRE MILK COOLERS 
INSTALLED IN ATLANTA 


ATLANTA—The cows are milked in 
marble halls at Irvindale Farms, Inc., 
one of the largest and most modern 
dairy farms in the neighborhood of this 
city, which last week was equipped with 
$1,700 worth of Frigidaire milk-cooling 
equipment. 


Norge Service and Installation Staff,‘ St. Louis 


Norge field men pose during a summer service school in St. Louis. 


NEW WORKRITE HUMIDIFIER 
BUILT TO RESEMBLE VASE 


MILWAUKEE—The Workrite Spe- 
cialty Co. has started distribution of a 
new portable electric humidifier and air 
circulator styled to resemble a decora- 
tive vase. 

The body of the appliance is of a 
black crystallized finish, the base and 
grille being chrome plated. It is 13% 
in. high, 11% in. in diameter, and oper- 
ates from any electrical outlet. 

Evaporation of water is accomplished 
by means of an electric immersion 
heater located in a floating chamber 
which boils a small amount of water. 

As vapor rises from the heating cham- 
ber, it is circulated throughout the room 
or rooms by means of a fan driven by 
an induction motor. The heating ele- 
ment is rated at 660 watts. The unit 
has a capacity of nine quarts of water, 
and evaporates one quart of water per 
hour. 

An automatic device shuts off the 
current when all water has been evapor- 
ated. The humidifier is priced at $24.50, 
according to J. G. Zummach of the 
Workrite company. 
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Du Pont Announces 
New Synthetic 
Laquer 


(Concluded from Page 1, Column 1) 
been developed where repair work is 
necessary,” he claims. 

For a long time the problem of im- 
proving finishing materials was ap- 
proached by attempting to make more 
efficient use of the common pigments 
and vehicles available to the industry, 
Mr. Stutt relates. “The time came, 
however, when the available ingredients 
were completely exploited,” he states, 
“and further progress with these in- 
gredients was stopped. 

“The cause of failure was not due 
to the pigment, which was practically 
indestructible, but to the vehicle which 
bound the pigment together. Naturally, 
the answer was to find a vehicle of 
greater durability which would hold the 
pigment particles together for longer 
periods of time without disintegrating 
or losing flexibility,” he continued. 

The first important step in this direc- 
tion was the introduction of nitrocellu- 
lose as a binder, as exemplified by Duco 
finishes, he states. The development of 
Dulux is another step, he declares, since 
it employs an improved type of synthe- 
tic resin for a binder. 

Being of the synthetic resin type, Du- 
lux is produced by what the chemist 
calls polymerizing or resinifying reac- 
tions, he explains. “Ordinary resins 
commonly used in the enamel trade are 
somewhat brittle, and lack certain quali- 
ties of durability; the general practice 
is to dissolve these resins in oil by the 
application of heat. 

“Such mixtures are improvements 
over the oils themselves in hardness 
and abrasion resistance, but they repre- 
sent a compromise between the brittle- 
ness and poor durability of natural 
resins, and the softness and slow drying 
of the oils used in their manufacture,” 
he avers. 

The development of Dulux was in- 
tended to eliminate the brittle charac- 
teristics of natural resin binders, and 
as such has_ synthetic resin bases 
which are dissolved in special solvents 
to form the Dulux vehicle without the 
necessity for oil blending, he explains. 

Mr. Stutt claims that the resin has 
a tough, rubber-like characteristic which 
gives Dulux flexibility and film tough- 
ness which the finish will retain per- 
manently. 

Other features claimed are adhesive 
qualities and moisture resistance. 

“Our moisture tests have definitely 
established the fact that synthetic resin 
type finishes must be baked at a rela- 
tively high temperature to obtain a sat- 
isfactory moisture resistance for re- 
frigerator finishes,” Mr. Stutt states. 
“Consequently, we have concentrated ef- 
forts on developing a product to take 
a high bake, and which retains its 
original color by incorporating a bal- 
anced pigment combination.” 

Tests on Dulux show that it will re- 
sist the softening action of butter and 
other kitchen greases, he reports, the 
only reagent which affects Dulux being 
100 per cent oleic acid (U.S.P.) whose 
slight softening action disappears when 
the reagent is wiped off. The gloss of 
the finish remains unaffected, he claims. 


INSECTS ARE REFRIGERATED 
BY ENTOMOLOGISTS 


WASHINGTON, D. C.—A new refrig- 
erated traveling compartment for in- 
sects makes it possible to send adult 
parasites reared in the laboratory to 
orchards where they can prey on the 
Oriental fruit moth, a_ destructive 
orchard pest. 


Entomologists of the U.S. Department 
of Agriculture bring to maturity a 
colony of parasites, and ship it in re- 
frigerated containers. 

Wooden cages having a capacity of 
300 cu. in. and holding about 500 
Oriental fruit moth parasites are packed 
with dry shagnum moss in a metal 
cylinder provided with a tight-fitting lid. 
The cylinder is placed in a 40-qt. ice 
cream shipping tub, which is then filled 
with sawdust and cracked ice. 


U. S. GETS MORE PATENTS 
THAN ANY OTHER 2 NATIONS 


WASHINGTON, D. C.—Greater activ- 
ity of American inventors than those in 
foreign countries, resulting in the grant- 
ing of more patents to American in- 
ventors than those of any other two 
nations, is reported by the commissioner 
of patents. 

At the end of 1930, 1,797,380 patents 
had been granted by the United States, 
as compared with 825,882 patents 
granted in France; 754,054 patents in 
England, and 531,681 patents in Ger- 
many. These figures are inclusive from 
the beginning of the first records kept 
in each of the countries and are the 
latest available for the foreign countries. 


Since the beginning of the practice of 
granting patents to inventors, 70 foreign 
nations have issued 4,395,493 patents to 
the end of 1930, as compared with 1,797,- 
380 patents in the United States at the 
end of the same year. In the United 
States, 1931 was a record-breaking year 
for the number of patents granted. 


WESTINGHOUSE MEN 
CUT STEEL BY WATER 


EAST PITTSBURGH, Pa.— When 
steel cuts water, it’s commonplace; 
when water cuts steel, that’s news. 

A tiny jet of water can now cut the 
hardest of steel alloys, it has been an- 
nounced by the Westinghouse research 
laboratories in East Pittsburgh. The 
development of the machine in which 
this takes place and the tests carried on 
were directed by T. F. Hengstenberg, 
research engineer. 

The purpose of the machine is to de- 
termine the rate at which different 
metals wear away as they cut through 
the moisture-laden atmosphere at high 
speed. The machine reproduces in a few 
minutes, the wear which would take 
place on airplane propellers spinning at 
tremendous speed through rain and fog 
for months, or on steam turbine blades 
in years of service. 

The machine consists of a disc wheel 
driven through gears by an electric 
motor. Two plugs, specimens of the 
metal to be tested, are screwed into the 
shell’s rim at opposite ends of a dia- 
meter. 

The wheel is whirled around 20,000 
times a minute, at which speed the little 
plugs are traveling 13% miles a minute 
—even faster than sound. With each 
revolution, the plugs cut through two 
jets of water scarcely larger than a 
pencil lead. The impact of the steel on 
water fills the enclosing chamber with 
spray, and the moisture-laden atmos- 
phere duplicates conditions of rain or 
of steam-filled turbines in which steel 
blades rotate. 

Quarter-inch plugs of stainless iron 
and of nickel steel are eroded halfway 
through in two or three minutes. 


POWER EXPOSITION TO BE HELD 
DEC. 5 TO 10 IN NEW YORK 


NEW YORK CITY—The National Ex- 
position of Power and Mechanical Engi- 
neering will be held from Dec. 5 to 10 
at the Grand Central Palace here. C. 
N. Lauer is president of the Ameri- 
can Society of Mechanical Engineers. 
Charles F. Roth and Fred W. Payne 


will act as co-managers of the show. 
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DISTRIBUTORS TO 
OPEN DRIVE FOR 
G. E. FALL SALES 


Second ‘Presidential’ 
Campaign to Open 
Sept. 6 


CLEVELAND—Final preparations are 
being made by all General Electric 
refrigerator distributors, dealers and 
salesmen for the second annual Monitor 
Top Election Campaign which opens at 
sunrise Sept. 6, to continue until mid- 
night Nov. 5. 

The campaign will embody many fea- 
tures of the 1931 contest, with several 
new ones designed to increase interest 
in the drive. Rules of the contest have 
been simplified, and announcement has 
been made that “election headquarters” 
in Cleveland will participate only in the 
election of national officers of Refrig- 
erania. 

This will afford distributors, utility 
companies and dealers a better oppor- 
tunity to localize and personalize the 
contest in their respective territories, 
General Electric officials believe. Cash 
prizes will be paid all salesmen for 
monitor top refrigerators sold during 
the drive. 

Refrigerania (the United States) has 
been divided into seven districts, each of 
which has in turn been divided into a 
number of states (distributorships). 
The capital of each state is the city in 
which the distributor has his head- 
quarters. 

The seven districts are as follows: 


(Concluded on Page 4, Column 83) 


LEONARD DEALERS TO 
USE ‘BANCLOCK PLAN’ 


DETROIT —Declaring that “your 
spare change will pay for a Leonard 
electric refrigerator,” distributors and 
dealers in numerous cities are now ap- 
pealing to prospective buyers with the 
“Banclock plan,” according to A. M. 
Taylor, merchandising director of the 
Leonard Refrigerator Co. 

With each Leonard refrigerator, the 
distributors and dealers -who have 
adopted the plan provide a recording 
savings bank, resembling a clock. The 


“hour hand” points to the number of| a rret the Richland electric refrigera- | Minnesota except the cities of Minne- 
|tor, with the 4.4 cu. ft. gross capacity | apolis, St. Paul and Duluth. The resolu- | 
|unit selling for $69.50. Two larger sizes|tion was passed after more than 200} 

| members and non-members had been 
freezing |canvassed by means of a questionnaire. 


dollars contained therein, while the 
“minute hand” registers fractions of 
dollars. The clock, finished in white, | 
harmonizes with the refrigerator and | 
can be kept on the flat top. 

Among the distributors who have 
adopted the plan are the Sterchi Stores | 
in Atlanta, and Mace-Ryer retail store 
in Kansas City, Mo. 


KNIGHTON JOINS MENGEL 
BODY APPLIANCE STAFF 


LOUISVILLE, Ky.—John K. Knigh- 
ton, zone manager and regional man- 
ager of several territories for the Frigid- 
aire Corp. since 1925, has recently been 
appointed assistant director of sales of 
the new electrical appliance division of 
the Mengel Body Co. here. 

Knighton will be assistant to 
Williams, director of sales, in the or- | 
ganization and merchandising of the| 
new Mengel Squeeze-Dry Washer-Dryer | 
and other electric appliances as brought 
out by the Mengel Body Co. in their 
new appliance division. 

Starting his career in the merchandis- | 
ing of electric appliances as branch | 
manager in Dayton for the Electric 
Vacuum Cleaner Co. of Cleveland, 
Knighton, in 1925, was appointed zone 

(Concluded on Page 5, Column 2) 


FULLER BRUSH CO. OPENS 
RETAIL STUDIO 


NEW HAVEN, Conn.—Fuller Brush 
Co., leading exponent of direct selling, | 
has opened its first retail outlet, a dis- | 
play studio at 11 Whitney Ave., here. 

While President Alfred C. Fuller said | 
the studio will not supplant the present 
system, he stated: “We have felt many | 
housewives want to buy Fuller brushes 
while doing their regular shopping.” 


Teel | 


Manages District 


PAUL H. DOW 


DOW NAMED MANAGER 
OF DISTRICT FOR 6. E. 


CLEVELAND—Paul H. Dow, who has 
been connected with the General Elec- 
tric Co. for the past six years and with 
the electric refrigeration department 
since 1927, has been named district 
representative of the central district, 
according to an announcement by M. F. 
Mahony, merchandising manager. 

Dow, the youngest of the company’s 
district representatives, became asso- 
ciated with the General Electric Co. in 
Feb., 1926, when he joined the publicity 
department of the National Lamp 
Works at Nela Park. 

Upon the organization of the electric 
refrigeration department in 1927, he was 
transferred from the Lamp Works to 
the merchandising division of the new 
department, assuming the responsibili- 
ties of director of the refrigeration in- 
stitute. 

(Concluded on Page 4, Column 4) 


DOMESTIC INDUSTRIES PUTS 
$69.50 UNIT ON MARKET 


MANSFIELD, Ohio—Domestic Indus- 
tries, Inc., manufacturer of Buckeye 


electric refrigerators, has placed on the 


are available. 


Two ice cube trays, eight 


speeds, 3-in. insulation, one-piece porce- | 
hard- | 
ware are features of the new refriger- | 


lain interior and chrome-plated 
ator. 

This unit is being marketed directly 
through large retail outlets, such as de- 
partment and furniture stores. 


BUREAU ISSUES 


New Price Field INST ALLED PRICE 


PLAN BOOK FOR 
OCTOBER SHOWS 


Electric Refrigeration 
Week to Be Held 
Oct. 1-8 


NEW YORK CITY—Electric Refrig- 
eration Week, sponsored by the Electric 
Refrigeration Bureau, will be held Oct. 
1 to Oct. 8 this year. 

Thirty thousand copies of “The Octo- 
ber Olympics in Electric Refrigeration,” 
a printed presentation of methods for 
putting on a local electric refrigeration 
exhibit, will be distributed soon to all 
utility companies, local bureau chair- 
men, distributors and dealers of the 
10 manufacturing organizations which 
have contributed to the Electric Refrig- 


E. G. BIECHLER 


TO BE QUOTED IN 
FALL CAMPAIGN 


Distributors Hear Plans 
To Get Immediate 
Business 


By George F. Taubeneck 

DAYTON—Delivered and installed for 
$112 (plus freight)—that’s the lever with 
which Frigidaire dealers this fall will 
attempt to pry off the lid to a large new 
market (lower income brackets) that 
has never before been cultivated assidu- 
ously by a pioneer manufacturer of 
electric refrigerators. 

This installed price of $112, for a 4-cu. 
ft. (net capacity, Nema rating) Moraine 
model Frigidaire is practically equivalent 
to an f.o.b. list price of $100, and will 


eration Bureau project. 

In this new activity the bureau aims 
to excel last year’s record of 500 re- 
frigeration shows held concurrently dur- 
ing the 1931 Electric Refrigeration 
Week. 

The booklet published by the bureau 
tells how to organize a local refrigera- 
tion exhibit; what it costs; how to put 
it on; and what to do with new pros- 
pects. 

According to the booklet, in a city of 
300,000 population, a good show and the 
necessary advertising can be financed 
for from $2,000 to $3,000. In a city of 
100,000 people, a sum of from $1,200 to 
$2,000 is sufficient. 

From $800 to $1,200 is needed for a 
show in a town of 50,000, and $300 to 
$800 can be made to do the job in a 
town of 10,000. 

Usually from 40 to 50 per cent of the 


(Concluded on Page 4, Column 5) 


MINNESOTA ASSOCIATION 
OPPOSES LONG GUARANTEES 


ST. PETER, Minn.—A _ resolution 
against present or further extended 
long-term guarantees on electric refrig- 
erators or other electrical appliances has 
been adopted by the Southern Minne- 
sota Electrical Association, according to 
William A. Ritt, secretary-treasurer of 
the association. 

This association is composed of elec- 
trical dealers located in all parts of 


la 


L, 


The resolution follows in full: 

“Whereas, it appears that competitive 
conditions have forced certain manu- | 
facturers of electric refrigerators to ex- ! 
tend their guarantee period to three and 
even four years; 

(Concluded on Page 5, 


m 


Column 2) | 


In the left picture, H. G. Perkins (seated), assistant to the president, signs the check for 


paign 


were 
campaign 
Friday, Aug 


nta in third. 


Philadelphia is in first place at Pim- 
lico and New York City has come up to 
tie with Pittsburgh in second position. 

At Washington Park, Welch, W. Va., 
and Charleston, W. Va., are still one-two 
and Kalamazoo, Mich., 
ton, Vt., are tied in third place. 
Los Angeles still leads at Churchill 
Downs, with Syracuse, N. Y., and St. 


and Burling- 


KELVINATOR ‘DERBY’ 
WILL END SATURDAY 


DETROIT-—Still well bunched as the 
Derby racers round the final turn and 
head for home, the big fight to finish in 
the money of the Kelvinator Derby sales 
contest is being settled this week in the 
final stretch of the race, which ends 
Saturday. 
At the end of the third furlong, Den- 
ver leads at Arlington Park, with Wis- 
well, Chicago, in second place, and At- 


(Concluded on Page 4, Column 4) 


in a series of 


according 


Field representatives 
acquainted with 
at regional 


eetings, the field 


(Concluded on Page 4, 


‘Derby’ Prize Money Ready for Pay-Off 


details 
meetings 
26, in New York City, Salt 
Lake City, Utah, and Nashville, Tenn. 

Immediately following the distributor 
representatives and 
and whereas, the dis-| distributors’ wholesale men will contact 
3) 


for 
of 


Column 


L/i/ 8 


WINNIN 


> AetY 


> WATH 


wn MaLiFEN 


waATOR B 


TRACK FOR DAILY 


/ 


$15,000 to pay off 


Kelvinator Derby tickets while Vance Woodcox, director of advertising and sales promction, and G. V. Egan, 
assistant treasurer, look on. In the picture at right, J. S. Sayre (extreme right), sales manager, watches the 
daily posting of results on the district managers’ Derby track. 


Cl die 


atl ea il ia 


i i gata 


€* 


Lar oe ee He : 


HOTPOINT RANGE PLANS TO 
BE ANNOUNCED IN FIELD 


CHICAGO—Distributors for the Hot- 
point range will be given details of the 
“Hotpoint Christmas Parade” sales cam- 
distributor meet- 
ings which will start shortly after Sept. 
to officials of 
General Electric Appliance Co. 


the Edison 


Hotpoint 
the 
held “ 


put Frigidaire directly in competition 
with new manufacturing concerns which 
have made their bid for business this 
year on a price of $99.50. This 4-cu. ft. 
model Frigidaire formerly sold for $130 
f.o.b. Dayton, and approximately $150 
installed. 

Other Moraine models have been 
similarly reduced in price. New lower 
prices on the three smaller models of 
the W line (porcelain) are also included 
in Frigidaire’s new program to get im- 
mediate fall business, as are price reduc- 
tions from five to 20 per cent on its en- 
tire line of some 200 commercial coils. 

The new name in Frigidairea is Stata- 


(Concluded on Page 4, Column 1) 


BISHOP DISCONTINUES 
SODA FOUNTAIN LINE 


CLEVELAND—tThe Bishop & Bab- 
cock Mfg. Co. has discontinued its line 
of soda fountains and has made ar- 
rangements with the Liquid Carbonic 
Co. of Chicago to liquidate its present 
stock of soda fountain fixtures. 

Executives of Bishop & Babcock have 
announced that they will concentrate on 
equipment for the automobile and house 
heating trades. 

Bishop & Babcock is also said to be 
preparing for the manufacture of 
bottling equipment for breweries, in the 
| belief that beer will be legalized in the 
near future. Years ago the company 
made a high percentage of the country’s 
brewery bottling supplies. 


G. E. DISTRIBUTORS WILL 


SELL NEW WATER HEATER 


NAPPANEE, Ind.—Mutschler 
Co. of this city has placed on the mar- , 
ket a one-gallon electric water heater 
to be called the “Hotpoint Junior,” 
| which is to be sold through G. E. Hot- 
| point distributors in all parts of the 
| country 

The heater is manufactured by the 
Edison General Electric Appliance Co., ° 
Inc., of Chicago. It is 8% in. in diameter 
jand 20% in. high. Finished in dark 
ivory, it is trimmed in black and in- ° 
sulated with rock wool insulation. A 
Calrod Hi-Speed heating unit of 1,000 
watts capacity is used. 

The tank 
heat regulating thermostat which auto- ‘ 
|matically maintains the temperature of #: 
| the water at a high heat. ; 

Chief market for the heater at this ‘ 
jtime is among gasoline stations, bar- 
| becue stands and summer cottages. 


_ SPARKLETS, INC., DECLARED 
| BANKRUPT BY COURT 


NEW YORK CITY—Sparklets, Inc., 
manufacturer of Sparklets beverage and 
food carbonators, was declared bank- 
rupt on Aug. 23 in the United States 
| district court, southern district of New 
| York, according to Robert P. Stephen- 
son, referee in bankruptcy 
| The first meeting of creditors will be 
| held at Stephenson's office, 32 Broadway 
|here, at 10:30 a. m., Sept. 6. At this 
meeting, creditors will prove claims, 
appoint a trustee, and transact other 
‘business relative to the bankrupt firm. 
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DEVELOPMENT WE NOW OFFER 


Two-Cylinder Genuine 


FRIGIDAIRE 


with yy, Greater Food Space 


<< 
etail at 


Again Frigidaire makes an announcement 
that widens the sales and profit opportunities 
for every dealer. Here is the best known elec- 
tric refrigerator. Here is a quality electric 
refrigerator that can be sold at a price low 
enough to attract the great mass of prospects. Here is the greatest 
value of the decade. 

Nor is that all. This genuine Frigidaire at $112 also gives you one of 
the most important selling points ever built into an electric refrigerator 
—one-fourth more food space in the same sized cabinet. 

This means that you can offer your customers a roomy refrigerator — 
one that permits quantity buying and brings about greater savings 


—one with plenty of room for everything. 


* GENUINE 


RIGIDAIRE 


THE GENERAL MOTORS VALUE IN THE REFRIGERATION INDUSTRY 


Frigidaire also makes commercial equipment for Stores, Apartments, Restaurants, Hotels, and Institutions... Water Coolers. . 


DELIVERED, INSTALLED 
| and Federal fj 
TAX PAID | 


And Frigidaire has the extra power to keep this 
extra food space properly chilled. Every Frigid- 
aire has two cylinders instead of the usual one/ 
This means a wide margin of cooling safety 
made possible by fwo cylinders instead of the 
usual ove. So with Frigidaire, you offer the best known refrigerator on 
the market. You offer the Super-Powered, two-cylinder unit... the Cold 
Control...fast ice freezing...one-piece porcelain interior... waist- 
high shelves...low operating cost...all at an amazingly low price! 

Frigidaire leads again, and provides its dealers with a high quality, 
low-priced refrigerator that enables them to meet all competition... 
and that opens up for them a vast, new market. Frigidaire Cor- 


poration, Subsidiary of General Motors Corporation, Dayton, Ohio. 


% WARNING! 


A cheap, underpowered and poorly constructed refrigerator at 
any price is expensive for you to sell. Customer satisfaction— 
your greatest asset—is assured with this genuine Frigid- 
aire. Nothing has been “cheapened’—it is the same Super- 
Powered, two cylinder Frigidaire made and guaranteed by 
Frigidaire Corporation, a subsidiary of General Motors. 


. Ice Cream Cabinets... Milk Cooling Equipment... Air Conditioners 
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ELECTRIC REFRIGERATION NEWS, AUGUST 31, 1932 


Frigidaire To Feature $112 Installed 
Price in Fall Campaign 


(Concluded from Page 1, Column 5) 
flex. Following the royal succession of 
Frigidaire gadget-features, which has 
included Cold Control, Hydrator, Quic- 
kube and Two-Cylindered Superpower, 
comes this nuggetization of a method of 
cabinet construction which allows for 
“one-quarter more food space in the 
same sized cabinet.” 

Basic factor in Stataflex construction 
is aluminum insulation, which is so 
compact that by its use Frigidaire engi- 
neers have been able to place a 5-cu. ft. 
food storage compartment into a cabinet 
with practically the same exterior di- 
mensions as a 4-cu. ft. box using its 
former type of insulation. 

Light weight of this type of cabinet 
construction is said also to allow definite 
economies in shipping—-thus reducing 
freight bills and the final cost of the 
refrigerator. : 


Newspaper Announcements 


Frigidaire dealers will be notified of 
the new price schedule and the fall cam- 
paign plans Sept. 1. Public announce- 
ment will be made through newspapers 
immediately after Labor Day, and news- 
paper advertising will break on a na- 
tional scale about Sept. 8. National 
magazine advertising will be concen- 
trated in the American Weekly, with the 
first insertion scheduled for Sept. 22. 

Distributors and branch managers 
were told about the new price schedule 
in a meeting here Tuesday and Wednes- 
day, Aug. 23 and 24. 

From 10:15 o’clock Tuesday morning 
until 4:30 that afternoon (with a short 
time-out for lunch) H. W. Newell, vice 
president in charge of sales, held sway 
over the assembled distributors and dis- 
trict managers, selling the new plans 
and outlining a course of action. 


Newell, Biechler Lead Discussions 

Wednesday Mr. Newell and President 
E. G. Biechler led floor discussions of 
these new policies; F. R. Pierce, 
ager of the household sales division, ex- 
plained new price and dealer 
policies; J. J. Nance, sales promotion 
manager, presented ideas for smoothing 
the path for salesmen; and W. S. Small, 
head of the business management de- 
partment, discussed the coordinated ac- 
counting and financial system developed 
by his department, and pointed out how 
it has been used successfully by Frigid- 
aire district managers and distributors 
in various parts of the country. 

A rousing banquet of the old-fashioned 
whoopee variety, staged at the Miami 
hotel Tuesday night, topped off 
meeting and helped the distributors and 
branch managers leave 
jubilant frame of mind. “Bill” Powers, 
chief pep-infuser of the General Motors 
Corp., came over from Detroit to func- 
tion as master of ceremonies. 

Another announcement which the 
gathering in Dayton last week applaud- 
ed was that of a new national contest 
designed to increase the flow of dealer 
store traffic. This contest will be 
heralded over a national radio hook-up, 
which will also tell the story of the new 
prices, early in September. 

Some $8,700 worth of prizes, includ- 


~ Dometic 


EVAPORATORS 


DETROIT 


man- | 


control | 


the | 


Dayton in a} 


ing a Cadillac and four other G. M. 
automobiles, 10 Frigidaires, and 30 
money prizes, will be awarded to in- 


dividuals who submit the best 16-word 
acrostic delineating “Greater Food 
Space’—using each of the 16 letters in 


those three words as the initial letters 
of the 16 words in the acrostic. Con- 
testants must come to Frigidaire show- 
rooms in order to get entry blanks. 


Stataflex Demonstrator 


New sales promotional material keyed 
to the $112-Stataflex theme will soon be 
ready for distributors and dealers. Most 
dramatic of these sales aids is a Stata- 
flex demonstrator, which is simply a 


an aluminum insulation slab (the re- 
mainder being metal), a lamp, and a 
small test tube in the top of the box. 
To work this demonstrator, one plugs 
in the electrical connection which lights 
|the lamp on the inside of the box, and 
| partially fills the test tube with water. 
In a short time the heat from the 
lamp will make the water in the test 
tube boil. The metal sides of the box 
will be too hot to touch, but one can 
lay a hand on the Stataflex side of the 
box, and find it at room temperature. 
Dealers will also be supplied with wall 
charts explaining Stataflex principles. 
At the meeting of distributors and 
district managers, Frigidaire executives 
stressed the fact that their $112 model 
is FOR SALE. It is not just window 
dressing, or simply a “leader,” with 
which dealers may draw customers into 
their shops in order to sell them a more 
expensive model. Frigidaire wants 
volume on this model, and expects deal- 
ers to do a profitable business with it. 


Reasons for Campaign 


Reasons for launching a campaign on 
a box at the price of $112, according to 
Frigidaire officials, are: 

1. To put the Frigidaire organization 
in a strong competitive position in the 
industry, and to help Frigidaire dealers 
attain a place of leadership in their 
communities. 

2. To enable Frigidaire dealers to 
handle a low-priced box on a _ basis 
which will allow for profits. 

With these new low prices, Frigidaire 
expects to increase its sales through de- 
| partment stores, and will go hard after 
this type of business. 

All fall activity will be tied around a 
“business improvement program,” which 
involves a new set of quotas. Following 
recapitulations of the first six months’ 
|sales, the business expectancy of the 
| various territories has been re-evaluated. 


| Distributors and branches, working on 
i these revised quotas, will play the game 


of attempting to show improvement 
|over their first six months’ trends. 
10% Down Payment 


Recommended down payment will be 
10 per cent. On the $112 box, a down 
payment of $10 will be acceptable, with 
monthly instalments of $7.50. 

Inasmuch as these monthly payments 
should approximate the cost of ice used 
by an average family and the food sav- 
ings made possible by an electric re- 
frigerator, Frigidaire sales executives 
believe that the purchase of an electric 
|refrigerator has been made quite easy. 

While Frigidaire’s new 
| will feature “one-fourth more food stor- 
age space,” the two-cylinder “super- 
power” advertising theme will still be 
continued, according to E. D. Doty, ad- 
vertising manager. 

Aggressive defense of the 
trade name will be made in future 
Frigidaire advertising, which is to in- 
clude a boxed “Warning” to the public 
not to accept as genuine Frigidaires any 
electric refrigerators which do not bear 
the Frigidaire nameplate 


Frigidaire 


Distributors Present 


The following distributors and dis- 
trict managers were in attendance at 
the convention: George Longwell, Ak- 
ron, Ohio; A. F. Eichenlaub, Atlanta; 
E. B. Dorsee, 3altimore-Washington, 
D. C.; W. J. Swyers, Buffalo; L. Mc- 
Cutcheon, Chicago; H. H Kennedy, 


Cleveland; J. P. Galloway, Dallas, Tex.; 


R. E. Smithson, Dayton; E. D. Davis, 
Denver; H. J. Walker, Detroit; F. L 
Kuntz, El Paso, Tex.; P. M. Bratten, 
Ft. Worth, Tex.; F. C. Matthews, Grand 


A. Cox, Houston, Tex.; 
Cc. S. Wheeler, Indianapolis; H. H 
Davis, Jackson, Mich.; P. K. Abry, Kan- 
sas City; P. D. Fuqua, Knoxville, Tenn.; 
H. C. Jamerson, Los Angeles; J. H 
Voorhees, Memphis, Tenn.; F. H. Mc- 
Donald, Miami, Fla.; H. F. Lindsay, 
Milwaukee; J. S. Pfeil, Boston; D. M 
House, New Orleans; C. M. Eakin, New 
York City; R. F. Trant, Norfolk, Va.; 
C C. Lee, Oakland, Calif.; W. C. Dance, 
'Oklahoma City; L. J. Strain, Omaha; 
R G. Hutchinson, San Francisco; R. B 
Cherry, Peoria, Ill.; J. J. Pocock, Phil- 
adelphia; Al Hattenbach, Pittsburgh; 
H. L. Harbison, Portland, Ore.; H. C 
Baker, Roanoke, Va.; H. C. Gilbert, 
Rochester, N. Y.; J. R. Straus, San 
Antonio, Tex.; T. J. McIntire, Salt Lake 
City, Utah; D. K. Baxter, Sioux City, 
Iowa; Alvin L. Jensen, Spokane, Wash.; 


Rapids, Mich.; E 


Wm. Byars, Tampa, Fla.; C. J. Bach- 
man, Minneapolis and St. Paul; S. A 
Long, Wichita, Kan.; W. C. Campbell, 


| Chattanooga, Tenn 


small box that has one wall made of, 


G. E. DISTRIBUTORS TO 
OPEN DRIVE SEPT. 6 


(Concluded from Page 1, Column 1) 


Atlantic district, Metropolitan district, 
Rocky Mountain district, Central dis- 
trict, Southwestern district, Midwestern 
district and Pacific district. 

The directing head of the General 
Electric distributorship leading all other 
distributorships in the country in per- 
centage of sales to quota will be elected 
the new president of Refrigerania. The 
vice president will be the leading dis- 
tributor in the remaining six districts. 

Secretary of State will be the leading 
distributor in the remaining five dis- 
tricts, while the office of Secretary of 
Treasury will go to the leading distribu- 
tor in the remaining four districts. The 
leading distributor in the remaining 
three districts will become Secretary of 
Commerce. 


Secretary of Health 

Secretary of Health will be the lead- 
ing distributor in the remaining two dis- 
tricts, and the leader in the remaining 
district will occupy the post of Secre- 
tary of Education. 

Only merchandise managers of power 
and light companies are eligible as 
candidates for Senatorships. One Sen- 
ator will be elected from each state 
(distributorship) in Refrigerania. The 
candidate receiving the highest number 
of votes (sales to quota) will be elected 
to the Senate. 

Congressmen will be elected from the 
ranks of General Electric dealers. The 
candidate receiving the largest number 
of votes (sales to quota) in his state will 
be elected to Congress. 

Each state, or distributorship, will be 
assigned a quota in dollars by campaign 
headquarters for the campaign period, 
and these quotas will be broken down 
among the power and light companies, 
dealers, and the distributor’s own sales 
department. 


Votes for Sales 


Every dollar’s worth of monitor top 


refrigeration sold during the period of | 


the campaign will entitle the candidate 
to one vote or more, depending upon 
the size of his quota, as a vote factor 
has been established for each candidate 
in relation to the size of his quota. 

This vote factor so equalizes the quota 
burdens that each candidate, regardless 
of the size of his quota, has an equal 
chance with all other candidates of be- 
ing elected to national office in Refrig- 
erania. 

Quotas for dealers and power and 
light company merchandise managers 
will be assigned by distributors. P. B. 
Zimmerman, general manager of the re- 
frigeration division of the General Elec- 
tric Co., will act as “chief justice” dur- 
ing the campaign, and in this capacity 
will verify the election of all national 
office holders. 


Urge ‘State’ Elections 
Although it is not compulsory that | 
“state” elections be held during the con- | 
test, campaign officials in Cleveland are | 


strongly urging each distributor to have | 


jan election within his own “state,” oper- | 


| 


advertising | 


ating under its own rules and regula; | 
tions. 
Officers to 
gested local 


be elected in this sug- 
election would include a| 
governor, mayor, sheriff, judge, lieu-| 
tenant governor, state representative | 
and state senator. 

All household and commercial sales- 
men, whether working for distributor, 
power and light company, or dealer, are 
entitled to cast one ballot, good for one 
or more votes (depending on the vote 


factor) in the national election, for 
every $100 in monitor top sales, f.o.b 
list. 

After a household or commercial 


salesman has sold $400 worth of refriger- 
ators, he is entitled to the special cash 
bonus given for every $100 of refriger- 
ation sales. These bonuses range from 
$1.60 to $5 for each $100 in sales after 
the first $400. 

All apartment 
cast one ballot 
for every $200 in sales 
ment house salesman has sold $800 
worth of refrigerators, he is entitled to 
a special bonus given for every $200 of 
refrigerator sales. The bonus ranges 
between $1.60 and $5 for each $200 after 
the first $800. 

At the end of each week of the cam- 
paign, salesmen entitled to cash prizes 
will receive equivalent value in “Refrig- 
erania Monitors" which may be cashed 
at the end of the campaign. Each moni- 
tor will be worth 10 cents in prizes. 


HOTPOINT RANGE PLANS ARE 
ANNOUNCED TO FIELD 


(Concluded from Page 1, Column 4) 


house salesmen may 
in the national election 
When an apart- 


as the campaign will be conducted al- 
most wholly through power companies 

All promotional work from the pres- 
ent time until the middle of October 
will be aimed to arouse and maintain 
utility company interest in the “Hot- 
point Christmas Parade” campaign, 
after which time the actual selling cam- 
paigns fostered by the various power 
companies handling Hotpoint ranges is 
due to get under way. 

Pierre L. Miles, sales manager for 
Hotpoint, is now in New York City tell- 
ing the story of the campaign to the 
major executives of holding companies. 


Kelvinator ‘Derby’ 
Ends Saturday 


(Concluded from Page 1, Column 4) 
Louis, in second and third, respectively, 
pushing hard. 

At Belmont, Clarksburg, W. Va., is 
still ahead, with Poughkeepsie, N. Y., 
fighting hard in second place. Wheeling, 
W. Va., is running third. 

Birmingham, Ala., still holds the lead 
at Hawthorne. Indianapolis is just one 
step behind, and Huron, S. D., is still 
in third place. 


Battle on Laurel Track 


On the Laurel oval Nashville, Tenn., 
leads with Roanoke, Va., and Hazelton, 
Pa., following close behind. 

The battle at Latonia seesaws back 
and forth between Little Rock, Ark., 
and Hagerstown, Md., with Little Rock 
taking the lead this week. Alabama 
Power is holding its own at third. 

The pace remains the same at Bowie 
with Fort Worth, Tex., still leading 
followed closely by Erie, Pa., and 
Austin, Tex. 

At Fairmont the positions have re- 
mained unchanged. Casper, Wyo., holds 
first place, Davenport, Iowa, second, and 
Gulfport, Miss., third. 


Perkins Race Winners 


The 100 salesmen, winners in the Per- 
kins Stake Race, third furlong of the 
Derby, who were awarded the pocket- 
book and key case by H. G. Perkins, 
assistant to the president and sponsor 
of the race, are as follows: 

Dudley Baker, Los Angeles; N. Baker, 
Amarillo, Tex.; W. E. Barrett, Gulf- 
port, Miss.; C. E. Baysinger, Kansas 
City, Mo.; James P. Bennett, Williams- 
port, Pa.; F. J. Bentell, Atlanta; Joseph 
H. Bergan, Syracuse, N. Y.; Elmer 
Berger, New York City; N. Berman, 
New York City. 

G. Brecker, Philadelphia; Austin 
Buckley, Cleveland; Frank Burke, Little 
Rock, Ark.; Dorsey Blake, Jr., Philadel- 


phia; Paul Carlen, Allentown, Pa.; J. 
D. Cassidy, New York City; C. V. 
Caverle, Huntington; B. Clano, New 
York City. 

“Bull” Connor, Birmingham, Ala.; | 
Louis F. Dahl, Denver; E. Davis, Chi- | 
cago-Commonwealth; R. A. Day, De- 


troit; J. B. Diebold, Flint, Mich.; L. A. 


Dodd, Clarksburg, W. Va.; W. W. 
Droddy, Houston, Tex.; W. Draughon, 
Boston; H. J. Dunne, Baltimore; A. E. 


Fisher Hagerstown, Md. 

S. R. Foster, New York City; Harold 
Gale, Los Angeles; M. L. Garlock, 
Lansing, Mich.; P. Gibson, Baltimore; 
H. L. Gilbert, Omaha; Arthur Gould, 
Atlanta; J. Gamble, Los Angeles; I. L. 
Greenwald, Cincinnati; E. L. Hardegree, 


San Diego, Calif.; J. B. Hewes, Lan- 
caster, Pa. 
E. Hoffman, Philadelphia; K. S. Isley, 


Greenville; H. Jacobs, Philadelphia; C. 
Jalfor, Austin, Tex.; J. Johnson, Newark; | 
J. R. Jones, Welch, W. Va.; Robt. Kiefer, | 
Syracuse, N. Y.; A. C. Kile, Philadel- | 
phia; N. J. Klingel, Richmond, Va.; R. | 
Knight, New Orleans; Andrew Kuehn, 
Chicago-Commonwealth. 

Frank Kventon, Chicago-Common- | 
wealth; R. H. Lanford, Charlotte, N. C.; | 
I. Lowenstein, St. Louis; Dominic La 
Centra, Boston; R. Luisi, New York 
City; A. Longacre, Allentown, Pa.; W. 
R. McPherson, Salt Lake City, Utah; 
R. B. Mann, Newark; H. Montague, 


| Newark. 


I. Mittleman, Providence, R. I.; E. C. 
Muller, Asbury Park, N. J.; Gus Miller, | 
Clarksburg, W. Va.; E. R. Mouts, Akron, 
Ohio; H. S. Nelson, St. Joseph; E. J 
Newton, Salt Lake City, Utah; Thomas 
O’Brien, St. Louis; E. G. Ould, Roanoke, 
Va.; J. J. Poucher, Poughkeepsie, N. Y 

T. J. Powell, Tampa, Fla.; H. Pfar- 
muche, Ft. Worth, Tex.; H. F. Perry, 
Salt Lake City, Utah; R. G. S. Quinn, 
Springfield; A. E. Russell, Boston; Max 
Raflowitz, Poughkeepsie, N. Y.; T. W 
Rains, Nashville, Tenn.; Harold Ritter, 
Elmira; L. O. Rackliffe, New Britain, 
Conn.; A. P. Robinson, Baltimore 

C. N. Simpson, Cleveland; Chas. Selik- 
son, New York City; L. E. Stempfly, De- 
troit; Wray Sprawls, Pittsburgh; A 
Stoir, Ft. Worth, Tex.; T. Smire, New 
York City; C. G. Shurtleff, Chicago- 
Wiswell; W. H. Slasman, Baltimore; S 
Sawyer, Jr., Baltimore; Frank B. Tighe, 
Boston. 

M. R. Turner, Philadelphia; G. B 
Thuman, Baltimore; T. B. Van Poole, 
Charlotte, N. C.; W. Van Kirsch, Chi- 
cago-Commonwealth; P. H. Van Wiche, 
Houston, Tex.; L. C. Wiswell, Chicago- 


Wiswell; R. H. Watkins, Charlotte, N 
C.; Ed. Wright, Montgomery, Ala. 
Leo W. Wolf, Albany, N. Y.; Sam 


| West, Denver; C. L. Wright, Greenville; 


H. J. Wurth, Newark; Ross Wayne, New 
York City; Mrs. Young, New York City. 


DOW APPOINTED MANAGER OF 


power company merchandise managers, 


G. E. CENTRAL DISTRICT 


(Concluded from Page 1, Column 2) 

During his five years with the electric 
refrigeration department, Dow was the 
promoter of several special sales ac- | 
tivities, principal among which is the 
current employes’ selling campaign. 

The central district embraces Toledo; 
Arkon, Ohio; Cincinnati; Columbus, 
Ohio; Cleveland; Wheeling, W. Va; 
Charleston, W. Va.; Indianapolis; Louis- 
ville, Ky.; Nashville, Ky.; and Pitts- 
burgh. 


| duties 


OCTOBER ‘OLYMPICS’ 


(Concluded from Page 1, Column 3) 
total expense goes for advertising, with 
prizes and decoration accounting for 30 
per cent. 

It is the usual custom to charge ex- 
hibitors for space, employing this in- 
come to help defray expenses. 

In the organization of an exhibit, the 
concern sponsoring it is advised to get 
all the refrigeration men in the city to- 
gether early in September. At this meet- 
ing committees should be appointed and 
their duties outlined as follows: 

Exhibit manager; assistant exhibit 
manager; program committee, whose 
will include entertainment fea- 
tures, speakers, special demonstrations, 
prizes, food displays, cooking school, 
special days, such as “Woman's Club 
Day.” 

Finance committee, 
care of the budget, 
space, approval of 
auditing, collections 
agement committee, which will see to 
the engagement of the hall, lighting, 
cleaning, tickets, hall attendants, insur- 
ance, policing, transportation and mis- 
cellaneous. 

Exhibit committee, whose duties will 
include the arrangement of booths and 
exhibits, decorations, electric service at 
each booth, booth attendants, policy on 
selling, and compilation of prospect 
lists; and the _ publicity committee, 
which will take care of newspaper and 
general advertising, printed programs, 
banners, signs, news publicity, photo- 
graphs, and cooperation with individual 
exhibitors. 

A second meeting should be held 
within the week and each committee 
should make a definite report, according 
to the organization plans of the booklet. 

Newspaper proofs of advertisements 
announcing the exhibit may be obtained 
free on request from Refrigeration Bu 
reau headquarters, copies of which are 
pictured in the booklet. 

The following means of advertising 
and promotion are advised as effective 
in assuring attendance at a refrigera- 
tion exhibit: mewspaper advertising, 
newspaper publicity, radio, window dis- 
plays, outdoor signs and posters, truck 
banners, tire covers, direct mail, compli- 
mentary tickets and general publicity. 

Pictures of the electric refrigeration 
shows of last year held in Philadelphia, 


which will take 
rates for exhibit 
each expenditure, 
and billing; man- 


| Buffalo, Omaha, Albany, N. Y., Peoria, 


Ill., Malden, Mass., Janesville, Wis., and 
Monroe, Wis., with a summary of the 
duration of the show, the number of 
exhibitors, the policy (floor selling or 
not), contest, publicity, budget and at- 
tendance, comprise the last four pages 
of the booklet. 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 
Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical Testing 
Laboratories 


80th St. & East End Ave. 
NEW YORK 


R&H 
METHYL 
CHLORIDE 
The IDEAL 


Refrigezant 


“Whe 

ROESSLER & HASSLACHER CHEMICAL COMPANY 
Incorporated 

Empire State Bldg., 350 Fifth Ave., New York, N.Y 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 
| a] 
George B.Bright Co. 
Refrigerating Engineers Architects 


2615 12th St., Detroit, Mich. 


and 


Vitreous Enameled or All Metal 
There is not @ great deal of difference in the appearance 
of most refrigerators. Make your product distinctive with 
a good looking name plate. We will design one for you 


ome Lou LID Co. 


COLUMBUS, OHIO 


SULPHUR 
DIOXIDE 


VIRGINIA SMELTING CO 
WEST NORFOLK, VA 
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News of Advertising and 
Sales Promotion 


HOLLAND CO. TESTS 
AIR-CONDITIONING ADS 


HOLLAND, Mich.—That there is no 
need for trick appeals in advertising to 
interest readers’ in air-conditioning 
equipment is the conclusion of A. W. 
Wrieden, treasurer and advertising man- 
ager of the Holland Furnace Co. here, 
who has just made a study of results 
secured from two types of Holland air- 
conditioning advertisements published 
recently in several magazines. 

One series of ads emphasized the dis- 
comfort and ill effects of summer 
weather. The copy bore such headlines 
as “Don’t Swelter This Summer,” and 
“Banish Dust and Dirt.” The other 
series was prepared to make straight 
mechanical and merchandising presen- 
tations, and carried illustrations of 
typical installations of the equipment. 
Both series were prepared by Maxon, 
Ine. 

Managers and salesmen in the com- 
pany’s 576 factory branches were in- 
structed to report on the number of 
prospects secured as ads of the two 
series appeared alternately. 

When the final reports were tabu- 
Jated and analyzed, it was found that 
three times as many inquiries resulted 
from the mechanical or product adver- 
tisements as from the “discomfort” ad- 
vertisements. 


DRY-ZERO ISSUES FOLDER | 


ON VALUE OF INSULATION 


CHICAGO~—To help electric refrigera- 
tor manufacturers capitalize on Dry- 
Zero insulation as a sales argument, the 
Dry-Zero Corp. 
folder explaining the part insulation 
plays in refrigerator performance. 

The folder is available to all manu- | 
facturers using Dry-Zero, for the cost 
of imprinting. It is designed to include 
imprinting of two pictures of the man- 


ufacturer’s cabinet, and two pages of 


general information on the refrigerator. 
It is intended that the folded provide 
the salesman with six strong selling 


points centering around the insulation of | 


the refrigerator he represents--perma- 
nent refrigerator efficiency, less running 
time for the unit, economical operation, 
reduced wear on the machine, elimina- 
tion of execessive weight, and sanitation. 


SERVEL ISSUES BULLETIN 


ON ‘49ERS’ GOLD RUSH’ 


EVANSVILLE, Ind.— Every dealer 
and salesman in the Servel organization 
has just received a Servel-o-gram (re- 
production of a_ telegram, 
in size) urging him to secure 
on the “Forty-Niners’ Gold Rush” sales 
contest which opens Sept. 6. Signed by 
Servel Sales, Inc., the bulletin advises 
all dealers to install complete displays 
of the company’s new electric refriger- 
ator models before the drive opens 

The Servel-o-grams were mailed in 
envelopes decorated with a three-color 
illustration of a bearded prospect 
“witching” for hidden gold deposits. 


TRUMBULL USES CUSTOMERS’ 
NAMES IN HOUSE ORGAN 


PLAINVILLE, Conn.—-In an effort to 
publish as many of its retailer’s names 
as possible in its house organ, Trumbull 
Cheer, the Trumbull Electric Mfg. Co 
incorporates the name of a representa- 
tive of a wholesale or retail outlet for 
Trumbull products in each joke of the 
monthly publication's humor section. 
The name, address, and company con- 
nection of the man mentioned are 
printed in capital letters in the first 
sentence of each rib tickle 


WESTINGHOUSE PUBLICATION 
FEATURES COLD DRINKS 


MANSFIELD, Ohio — The 
issue of Co'd Cooking, 
service publication sent to Westing- 
house refrigerator users and prospects 
by the Westinghouse Electric & Mfg 
Co., is given over entirely to recipes for 
cold drinks, prepared by Edna I Spark- 
man, home economist with the Westing- 
house company. 


ARROWHEAD DESIGN USED 
ON COPELAND TIRE COVER 


MT. CLEMENS Mich. —- Copeland 


Products, Inc., is using automobile tire 
covers as one of its advertising media 


August 
monthly home 


has prepared a 12-page | 


17x22 in. | 
com- | 
plete information from his distributor | 


Railroads Conclude 
Cooperative Drive 


NEW YORK CITY—Today is the last 
day of publication of the cooperative 
advertisements which have been run in 
100 newspapers during the past two 
months by the New York Central Lines 
and the Pennsylvania Railroad to pub- 
licize their pre-cooled Pullmans and air- 
conditioned dining cars. 

The cooperative advertising campaign 
was the first materialization of a pledge 
made recently by members of the Asso- 


all preventable wastes in the competi- 
tive relationships between themselves 
(the railroads) and to devise and apply 
new competitive conditions.” 

In the advertisements, prepared by 
Admen Lord & Thomas, pre-cooling and 
air conditioning were allotted separate 
paragraphs. The names of the two 
railway companies were alternated 
throughout all copy to avoid favoritism. 


MINNESOTA ASSOCIATION 
OPPOSES LONG GUARANTEES 


(Concluded from Page 1, Column 3) 
advantages of carrying out such unrea- 
sonable guarantee periods during which 
time free service is guaranteed or im- 
plied, falls largely upon the retail deal- 
ers; and 

“Whereas, such long term guarantees 

and their attendant responsibilities are 
not deemed necessary to the promotion 
and sale of any other manufactured 
jarticles; and, in view of the fact that 
several leading manufacturers of elec- 
tric refrigerators have been, and are, 
| successfully promoting the sale of their 
| produc ts under guarantee periods of two 

years or less, without imposing a serv- 
|ice premium on the purchaser, and with- 
|out burdening the dealer with unreason- 
|able service demands; therefor, 
“Be it resolved, by the electrical con- 
|tractor dealers of the Southern Minne- 
sota Electrical Association in regular 
meeting assembled, that we hereby pro- 
nounce the long-term guarantee un- 
necessary to further promote confidence 
or sales on electric refrigerators proper- 
ly built by reputable manufacturers; and 
|that such long-term guarantees are eco- 
nomically unsound and frequently mis- 
leading under present sales promotion 
methods; and 

“Be it further resolved, that this asso- 
ciation express its open disapproval of 
any guarantee period in excess of two 
| years on electric refrigerators or on any 
| other electrical apparatus; and that we 
|especially petition the electric refrigera- 
tion industry to adopt a uniform and 
reasonable guarantee 
which free service or replacements are 
expressed or implied; and that copies 
of this resolution be sent to all leading 
manufacturers and trade journals. 

Attest: CHas. W. TURNER, president. 

WILLIAM A. RITT, secretary-treasurer.” 


KNIGHTON JOINS STAFF OF 
MENGEL BODY CO. 


(Concluded from Page 


1, Column 1) 
manager for the Frigidaire Corp., cover- 
ing Ohio, Indiana, Michigan, Illinois and 
Iowa. 


ciation of Railway Executives “to avoid | 


the most feasible methods for meeting | 


period during | 


In the fall of 1926 he was transferred | 
to the Pacific Northwest and established | 


a zone office 
Washington, 


in Seattle, covering Alaska 
Oregon, Idaho and 
tana. In 1928 he became manager of the 
zone comprising California, Utah and 
Arizona 

To become manager of the 
zone, 
1929, and 
regional manager 
vania, New Jersey, 
New England. 
Later his headquarters were trans- 
ferred to Washington, D. C., with juris- 
diction over North Carolina, Virginia, 
West Virginia, Maryland and the Dis 
trict of Columbia 


1930 was made 
covering Pennsyl- 
New York and all of 


early in 


Mon- | 


New York | 
Knighton was trans ferred East in | 


1,000 WOMEN ATTEND JEWISH. 


COLD COOKING SCHOOL 


PHILADELPHIA_-A thousand women 
attended the Pure Food Show staged 
here by the Jewish Herald, Hebrew 
newspaper, recently. 

Miss Gertrude P. Janssen, of the Kel- 
vinator factory home economics staff, 


conducted a cooking school during the | 


show; since few of her audience could 
understand English, she spoke in Ger- 
man. 


DISTRIBUTOR USES TRUCK 
FOR ADVERTISING 


this summer. An arrowhead design bear- | 


ing the words, 
frigeration” 


“Copeland Electric Re- 
against a light blue back- 
ground comprises the design for the 
covers, which are being supplied to car 
owners by Copeland distributors 


RAVENA, N. Y.--Styles Motor Co., 
Westinghouse refrigerator dealer’ in 
|Coeymans and Ravena, N. Y., operates 
|}an open truck carrying Westinghouse 
‘appliances as an advertising method 


OILER 
BEARING 
WICK 
OIL 


DELCO MOTORS WITH 
SEALED 
LUBRICATION 


Deico motors with Sealed Lubrication are oiled at 
the factory for years of service. You don’t have to oil them when you 
install them. Your service men don’t have to oil them when they 
deliver your refrigerators. Your customers don’t have to remember to 
oil them .. . because the correct grade and the right amount of oil is 
sealed in each bearing. It is in to stay. It can’t come out, even if the 
motor should be tipped on end or if it is shipped upside down. The 
lubricant feeds to each bearing under positive capillary pressure, and 
all excess oil from the bushings is returned to the reservoir automati- 


cally. Sealed Lubrication is available only in Delco motors. It is typical 


of Delco’s thorough-going provisions for unfailing motor performance. 


DELCO PRODUCTS 


DAYTON, OHIO. 
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Performance Standards 


AR has been declared. The battle of prices 
W : on. A state of affairs which has been 
existing in the field all year has at last been offi- 
cially recognized by a major manufacturer, and 
henceforth the industry may expect a fight-to-the- 
death from which only the fittest are likely to 
emerge. 

New manufacturers in unprecedented numbers 
have entered the field this year. Chief problem 
of these newcomers was how to make inroads 
on a strongly intrenched group of manufacturers 
which had spent millions developing the market, 
establishing distribution systems, and making 
familiar the names of their products. Almost un- 
animously the industry neophytes came to the 
conclusion that the best way they could gain a 
foothold in this highly competitive industry, with 
its large percentage of giant concerns, was that of 
cutting prices. 

Recognizing the fact that today’s market for 
electric refrigerators is to he found chiefly among 
lower-income groups, Frigidaire made a price re- 
duction on all models early last spring. Other 
manufacturers followed suit. But in spite of these 
reductions, dealers for refrigerators made by older 
concerns could not compete with those of the 
newcomers on price. And what followed was dis- 
count slicing and “chiseling” on a large scale. It 
was only with extreme difficulty that field repre- 
sentatives were able to persuade dealers to adhere 
to list prices; and the number of sales made by the 
use of secret price concessions to prospects is 
reported to be large indeed. 


As announced on the front page of this issue, 
Frigidaire has again reduced prices on all models. 
Its lowest-priced model has no f.0o.b. list price, but 
is being sold at an equivalent of $100 f.o.b., plus 
delivery and installation—which puts it in direct 
competition with the $99.50 jobs. That similar 
price reductions will be made by other first-line 


manufacturers is to be expected, although some | 
may stick to their guns. It may also be predicted | 


that the newer manufacturers, which brought out 
$99.50 jobs in answer to a demand from depart- 
ment stores for less-than-hundred-dollar refrigera- 
tors (records kept by department stores indicate 
that items priced at more than $100 have not been 
sold in considerable volume through that type of 
outlet) are likely to cut their list prices still 
further. Buckeye, most potent of the newcomers 
selling on price, has just announced a $69.50 
model (see page 1 of this issue). These cuts may 
be followed by other reductions, and so on until 
somebody—or several bodies—have to fold up and 
quit. 

Briefly, the situation which industry execu- 
tives have been openly dreading for so long is 
here. The question now is what to do about it. 

Some refrigeration leaders believe that the 
situation will solve itself. Already, they say, deal- 
ers and distributors for some of the concerns which 
have been selling low-priced refrigerators on small 


margins have discovered that they can’t make 


money on such a basis, and are passing out of the 
picture. More will give up the ghost when they 


run into service problems, and bump into replace- | 


ment costs for which they have no adequate 
reserves. In another year or two, they declare, the 


number of manufacturers in the industry will be 
cut in half. 


Other leaders maintain that while the state- 
ments contained in the above paragraph may be 
true, they can’t wait that long. Their distributors 
and dealers are hungry for business. It’s becoming 
increasingly difficult to hold them in line. And 
while the industry as a whole is selling more units 
than ever before, the expanded number of manu- 
facturers is causing this volume to be split into 
more and smaller pieces, and is making it difficult 
for some of the larger companies to get the share 
of the total business which they formerly obtained. 
Big factories are idle much of the time. Fixed 
costs continue. And profits fade away. 


Editorials in ELECTRIC REFRIGERATION NEWS, 
we are told, might help the situation. It has also 
been proposed that the industry hire a czar—like 
Will Hays of the motion picture industry, and 
Kenesaw Mountain Landis of organized baseball— 
to regulate its affairs. 


More practical thinkers are casting about for 
ways and means of proving the superiority of their 
products at a time when everybody has a low- 
priced refrigerator to sell, and all are making 
extravagant claims for it. Those manufacturers 
who are first to cut prices usually get the benefit 
from their move for a short time; but soon all 
competitors have come down to the new price level, 
and everybody is in the same situation as they 
were before the cuts were made. And again the 
story gets down to quality. 

One of the most practical suggestions yet ad- 
vanced is that of setting up standards of perform- 
ance. On this subject we might quote E. G. 
Biechler, president of Frigidaire: 


“The specifications published in the May 18 and 
June 29 issues of ELECTRIC REFRIGERATION NEWS 


the spotlight on construction details, and gave 
salesmen a basis for comparison. But they didn’t 
go far enough. They didn’t tell anything about 
running time, or speed of freezing, or ice-making 


refrigerator will last—and those are the things 
every prospect should know.” 


Harvey Lindsay, president of the Dry-Zero 
Corp., has been preaching the gospel of ‘“perform- 
ance” and has been working out a method for 
simple comparative tests of performance. General 
Electric refrigeration advertisements in ELECTRIC 
REFRIGERATION NEWS are now carrying small but 
prominent boxes which tell “the story of quality” 
(manufacturing details) in the making of G. E. 
units. Kelvinator has worked out its comparison 
chart, and Frigidaire is now doing the same thing 
—on a more definitely competitive basis. 


The buying public needs to be told that the 
words “electric refrigerator” are not a magic name 
which insures good food preservation. As pointed 
out previously on the editorial page of the News, 
almost all electric refrigerators look very much 
alike. 


ating efficiencies of the various machines on the 
market, unless some means is found of spotlight- 
ing these differences, a price-conscious public 
|may continue to shop around until it gets the 
“best deal.” 

Refrigerators can be inexpertly fabricated from 
good parts and materials. 
fashioned from inferior parts and materials. But 
neither variety will give such good satisfaction as 
refrigerators well made from quality components. 
And now that the price war is on, some accepted 
\standard of comparison based on performance 
Seems to be needed. 
| 


| 
| 


GLEANINGS 


| FROM RECENT PERIODICALS 


A WORD OF WARNING 

LECTRIC refrigeration has saved many a dealer’s shirt 

these past 12 months. Credit where credit is due. But 
| let's not lose our perspective. After all, by training and by 
| instinct, we're still radio men—and, in the final analysis, 
j it will be electronic tube developments, applied to home 

entertainment devices in ways still undreamt of, that will 

| constitute the backbone activity of the average reader of 
| this magazine. 
So, wnile this is the season to push refrigeration, radio 
must not be neglected. Tradesmen who are not, even this 
| month, pushing radio for all it is worth and laying con- 
structive plans for an early fall resumption of campaigning 
| sets, will awake when it is too late, to the fact that the 
| fellow down the street is getting all the business. Radio 
' Retailing, August 


| 
| 


comprised a step in the right direction. They put | 


capacity, or current consumption, or how long the | 


And although there may be considerable | 
| difference in the refrigeration capacities and oper- | 


They can be well | 


Letters from Readers 


Chairman Davidson 
On the Bureau 


Electric Refrigeration Bureau 
Electric Bidg., Omaha 
Aug. 23, 1932. 
Publisher: 

In view of your recent correspondence 
and your expressed view that the Elec- 
tric Refrigeration Bureau should be 
continued, I am impelled to write a 
statement which I hope may be printed 
in the News. 

The rumor is current that the bureau 
will discontinue. This rumor presumably 
arose from the fact that the contribu- 
ting electric refrigerator manufacturers 
recently asked to be relieved of 25 per 
cent of their promised payment to the 
bureau for 1932. 

The bureau accepted this reduction 
not grudgingly but in all good spirit, 
and revised its fall plans accordingly. 
While curtailed in its activities, espe- 
|cially its national advertising, it is our 
good fortune that not one single planned 
| activity had to be omitted and all are 
|going forward vigorously. The funds 
are actually in the bureau treasury to 
carry out all these 1932 endeavors. 

Now, as to the rumor that the bureau 
will discontinue. This subject has not 
come before the Bureau Executive Com- 
mittee. I have not requested any com- 
mitment from the contributing manu- 
facturers. In short, the subject is pre- 
mature, 

I am not in a position, therefore, to 
say whether the bureau will or will not 
continue. But, to the best of my belief, 
there is considerably more reason to 
think that it will continue than to as- 
sume that it will not. 

Of the 10 contributing manufacturers, 
| five have voluntarily assured me of their 
desire to continue their financial sup- 
| port. Of the remaining five, not one has 
|indicated to me any desire to discon- 
tinue. Since none has been asked for a 
commitment—since there is no reason 
or necessity for raising the question 
until it is time to plan for 1933—I do not 
construe the situation as indicating any 
disfavor whatever towards the continu- 
ation of the bureau. I do construe it as 
meaning that certain manufacturers are 
| closely watching the progress of busi- 
ness and will make the necessary deci- 
sion when the proper time arrives. 

I am confident that unless unforseen 
business misfortune develops that the 
bureau will continue in 1933 by unani- 
| mous desire, not only on the part of 
}the contributing manufacturers but on 
| the part of the whole refrigeration and 
| electrical industry. 
| I have yet to hear any disclaimer as 
| to the value of the work which has been 
|accomplished by the bureau and it is 
| generously acknowledged by the entire 
| industry that the bureau has been a 
| vital factor in stimulating sales, in the 
achievement of the remarkable sales 
record for 1931 and in the no less 
notable sales record for the first six 
months of the present year. 
| These tangible effects have resulted 
|from the bureau national advertising, 
| from local exhibits sponsored by local 
| bureaus, from local bureau advertising 
‘and from promotional activities such as 
| the various seasonable bureau cam- 
| paigns. 
| A no less valuable result is the im- 
|provement in trade relations between 
|competing dealers and between dealers 
and the central station. 

One of the greatest values contributed 
by the bureau concerns the matter of 


dog-eat-dog competition between deal- 
|ers and the policy of making unwar- 
anted trade-in allowances on old ice- 
boxes. Where there are local bureaus 


the trade usually gets together on a 
common and sensible policy on these 
points. Where there is no bureau the 
chaotic state resulting from cut-throat 
competition may last indefinitely. 


For these many good reasons the bu- 
reau should continue. Its work is by no 
means done—many more local bureaus 
should be established. All these local 
bureaus need the 
tional bureau with its nation-wide 
vertising, its sales promotional aids, its 
suggestion and assistance in carrying on 
seasonable and sales building local ac- 
| tivities. 
| To discontinue the bureau which has 
|functioned so successfully—-which has 
|cost but a fraction of the tangible value 
| it has created—would be a tragic reward 
| for its brilliant effectiveness. 

In conclusion, may I say, speaking as 
; the executive chairman of the bureau, 
| that I expect the bureau to continue in 
1933 even though I am unable at this 
early date to make a positive guarantee 
to that effect. 

J. E. Davipson, 
Executive chairman. 


Wottaman 
Rex Cole, Inc 
New York City 
Aug. 26, 1932. 


| Editor: 

Your Olympic “Expansion Valve” was 
a knockout. You have richly earned 
the title of the Wottaman of Sports 
| Writers 
E. H. CaMpsBeLL, 
Sales promotion manager 


i 


leadership of a na-| 
ad- | 


Dealer Appointments 


General Electric Co. 
120 Broadway, New York City 
Aug. 19, 1932. 
Editor: 

Talking about dealers, I still believe 
in the old adage—that real competition 
is the spice of life—but you hardly get 
it from volume appointment of dealers, 
as you pointed out in a recent) editorial. 

Many of us are fooled into the belief 
that coverage is dealer appointments, 
and results are directly proportional to 
this type of coverage. This is certainly 
erroneous. 

I am a firm believer that our distribu- 
tors must have active agents at the 
crossroads; some one who is an enthu- 
siastic user of his refrigerator service, 
and who will consequently sell rather 
than take on the liability of an inven- 
tory as a display. 

The dealer serves his purpose best in 
the small community where he is well 
known. In the key city the specialty 
agent, who may be a dealer, is repre- 
sented by trained men who should do 
the job. 

Volume appointments in the key city 
cause the disturbance you mention in 
your editorial of price cutting, which 
is the most disturbing factor in the 
dealer’s success—which, after all, is his 
profit. 

I believe in a real coverage, and that 
is an appointment which is cultivated 
to represent us as a sales agent. 

FreD Harvey, 
Eastern representative. 


Cross Section of 
Ideas on Outlets 


Gibson Electric Refrigerator Corp. 
863 Boylston St., Boston 
Aug. 19, 1932. 
Editor: 

A recent editorial of yours was ex 
tremely interesting because it repre 
sented the cross section of radio manu 
facturers’ ideas as to dealer outlet and 
the electric refrigerator manufacturer’s 
ideas of outlet—as I visualize it. 

Analyze it as you may, regardless of 
the ideas of either faction, electric re 
frigeration sales are made by those 
dealers who know their subject and who 
work. How can you decide when this 
industry has too many dealers when 
history has shown that only two of 10 
“appointed dealers” really prove to be 
dealers? Too many merchants believe 
the public will walk in and by force, 
usurp merchandise on floor; therefore 
they become dealers. 

The easiest sales in the past 10 years 
were radio. Because of that, a certain 
percentage of dealers believe that, be- 
cause electrical refrigeration is upper 
most in public mind, all they have to 
do is take on a line, display it in their 
window and send a few circulars in 
mail. Wrong! All wrong, as a multi- 
tude have found out. 

Day by day the public is buying elec- 
trical refrigeration; and day by day the 
real dealers of that commodity are 
usurping their place in their locality. 

Electrical refrigeration with all its 
ramifications will go on regardless, for 
nothing can down public necessity and 
desire. 

H. E. Young, 
Eastern representative 


Sure, Positive, Certain 
Gibson Electric Refrigerator Corp. 
Los Angeles 

Aug. 23, 1932 
Editor: 
Please send a dozen copies of the 
Aug. 17 issue of ELectric REFRIGERATION 
News by express or parcel post collect 


and C.O.D. 
While most of our distributors and 
prospective distributors on the Pacific 


Coast take the ELectric REFRIGERATION 
News, I want to be sure and positive 
and certain (all at once) that they read 
the editorial in that issue. 

Also send me one copy of the Aug. 10 
issue. Apparently someone is studying 
the air-conditioning articles and forgot 
to return the News to me. 

L. E. TAUFENBACH, 
Western district manager 


DARDEN MANAGES SALES 
FOR GIBSON DISTRIBUTOR 


SAN FRANCISCO—"Bill” Darden has 
recently been appointed head of refrig- 
| erator sales of Waterhouse-Lester-Scovel 
|Co., Gibson MonoUnit electric refriger- 
}ator distributor here, announces George 
|" Darde general manager. 


Darden was formerly sales manager 
| for Ingold, Atwater Kent radio distribu- 
| tor, and prior to that was Pacific Coast 
|manager for E. T. Cunningham, Inc., 
and Coast manager of the Prest-O-Lite 
Co. 

The Oakland branch of Waterhouse- 
Lester-Scovel, composed of Salesmen 
Wm. Crane, J. D. Szakal, Ben Draper, 
| J. W. Lambright, C. Jacobson and Chet 
| Snyder, has challenged the San Fran- 
;cisco branch to a sales contest. The 
|Oakland men bet that they can sell! 
more refrigerators than the San Fran 
|cisco salesmen who are the following 
|F. J. Kielty, Al Rhodes, L. Foseide, Del 
‘Bennett, H. Simpson and H. Maxwell. 


~~ 
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CLENDENING WRITES 
ON AIR CONDITIONING 


NEW YORK CITY—“Air-conditioning 
devices should be considered as neces- 
sities, just as much as furnaces for heat- 
ing in winter,” writes Logan Clenden- 
ing, M.D., author of ‘“‘The Human Body,” 
a best-selling popularization of physi- 
ology, in the Aug. 19 issue of the New 
York Evening Post. 

“Ventilation certainly is one of the 
fundamental requisites for health, and 
ventilation includes not only a proper 
supply of fresh air, but air of proper 
temperature and moisture,” he continues. 

“This being so, I have felt justified for 
several years in calling attention to the 
progress being made in the manufac- 
ture of devices for cooling and condi- 
tioning rooms and buildings during hot 
weather. 


Tropical Climates 


“Over a long part of our year, in most 
parts of the United States, the heat is 
little less than tropical. It is heat in 
which few human beings can function 
efficiently. 

“Moreover, it is quite possible that the 
climate in the United States is changing 
toward a more tropical form. I call 
attention to an article by W. Maxwell 
Reed in a June magazine for a full dis- 
cussion. 

“Certainly for the last five years the 
winters have been progressively milder 
and the summers longer and hotter. 
Both May and September may be reck- 
oned now as summer months. 

“It is fortunate, in view of this possi- 
bility of a changing climate, that 
methods for air cooling are rapidly ap- 
proaching perfection. It can be said 
that already practical effectiveness has 
been achieved. 


Railroad Applications 


“Last year I saw little evidence, ex- 
cept in movie theaters, of any applica- 
tion of the new devices. This year all 
the dining cars on railroads on which I 
have traveled are cooled. 

“Sleeping cars are brought into the 
train sheds and cooled by the use of 
large cooling machines on the platforms. 
It may be safely predicted that before 
long all sleeping cars will be fitted with 
cooling devices and regularly so oper- 
ated in the hot spells. 

“Some railroads already operate com- 
pletely air-conditioned trains. This will 
be better competition for the buses than 
anything the railroads ever did. 

“Many restaurants have cooling in- 
stallations. This also must be considered 
as sound economics. The customer will 
spend more time and money in such a 
pleasant atmosphere. 


Home Air Conditioning 


“Business firms, offices and _ stores 
probably will shortly find it profitable to 
fall in line in the same manner. 

“For homes, there now are several 
practical and moderately inexpensive ap- 
paratuses on the market. The best of 
these operate with a small motor that 
can be placed in the cellar, and a radia- 
tor larger than an ordinary steam radia- 
tor in the room. 

“The best mechanism is by the use of 
expanding gases. An efficient machine 
will also control the humidity. 

“If you could see, as I did the other 
day, the water being removed from the 
air of a room, dripping out of a pipe 
until it filled a 5-gal. container, you 
would feel that such a device was worth 
investigating for the sake of health, 
comfort and efficient work.” 


ELECTROLUX DEALER HAS 
SALES INCREASE OF 1,220% 


ATLANTIC CITY, N. J.—An increase 
of 1,220 per cent in Electrolux refriger- 
ator sales for the first five months of 
this year as compared with 1931 is the 
record of the Atlantic City Gas Co., 
according to L. N. Yetter, commercial 
manager. 

Yetter credits part of the increase 
in sales to the advertising gained 
through having an Electrolux refrigera- 
tor at the Incubator Show here. All the 
milk for the incubator babies is kept in 
the refrigerator. This show attracts 
crowds of curious people, and each 
visitor sees and is told that Electrolux 
helps safeguard the health of these 
babies. 

The second annual Atlantic City Show, 
conducted by the Chamber of Commerce 
in the auditorium on the boardwalk, 
was another means of advertising, states 
Yetter. 

The Gas Co.’s exhibit occupied four 
booths. Six refrigerators were sold on 
the closing day, and a total of nine sales 
were chalked up for the week. 


LESLIE APPOINTED MANAGER 
OF DELAWARE BUREAU 


WILMINGTON, Del.—Lloyd R. Leslie, 
merchandising manager of the Dela- 
ware Power & Light Co., has been ap- 
pointed state director of the Delaware 
Electric Refrigeration Bureau, accord- 
ing to Frank W. Smith, regional di- 
rector. 

Leslie takes over the direction of the 
bureau as the successor to M. J 
O'Connell 


Eastern Frigidaire 


Men Seek Gold 


BOSTON—Frigidaire sales organiza- 
tions in the New England area are now 
in the midst of a sales contest sponsored 
by the Frigidaire Sales Corp. of New 
England, factory branch: The contest 
closes Sept. 17. 

The campaign is called the “Gold 
Rush” contest, all competing salesmen 
being “prospectors” until they have ac- 
quired 50 B.t.u.’s (each unit sold en- 
titling the salesmen to a given number 
of B.t.u.’s), when they become “miners.” 

Two $100 prizes will be awarded at 
the close of the contest, one to the 
salesman with the greatest volume of 
sales, the other to the man having the 
largest percentage of quota. 


Prizes for ‘Claim’ Leaders 


In addition to these awards, prizes 
will be awarded to high-ranking sales- 
men in each of the 10 “claims’’—each 
“claim” comprising a group of 10 sales- 
men in the territory. These prizes in- 
clude 10 $50 “claim” prizes; 10 $35 
“claim” prizes; 20 $25 “claim” prizes; 
10 $15 “claim” prizes; and 10 $10 “claim” 
prizes. 

When the halfway mark in the con- 
test was reached last week, John Pfeil, 
general manager of the branch, an- 
nounced to all participants that he 
would pay a $2 per cu. ft. bonus on all 
White Line Frigidaires sold from Aug. 
15 to Aug. 31. 


Roster of ‘Miners’ 


The roster of “miners” in the Gold 
Rush, those salesmen who have 50 
B.t.u.’s or more, is as follows: 

E. G. Gladding, Newport, R. I.; C. H. 
Wilkinson, Boston; J. J. Comeford, 
Niantic, Conn.; E. L. Roberts, Canaan, 
Conn.; Carol Drinan, Fitchburg, Mass.; 
J. L. Hood, Danielson, Conn.; E. H. 
Robbins, Greenwich, Conn.; E. S. Petras, 
New Milford, Conn. 

Harry Crowley, Boston; R. C. Jamer- 
son, Boston; L. B. Devine, Fall River, 
Mass.; Geo. Rouette, Springfield, Mass.; 
L. J. Mareo, Franklin, Mass.; E. B. Wil- 
cox, Meriden, Conn.; R. E. Martin, New 
Haven, Conn.; Wm. Teece, Springfield, 
Mass. 

O. G. Westerberg, Boston; J. W. 
Dempsey, New Bedford, Mass.; H. Elo- 
vitz, New Haven, Conn.; A. Kenworthy, 
Norwalk, Conn.; Bernard Smith, Water- 
bury, Conn.; A. St. Pierre, Manchester, 
N. H.; Walter Geary, New Bedford, 
Mass.; E. F. Phillips, Lewiston, Me. 


REALTOR RE-EQUIPS HOMES 
WITH RANGES, G. E. UNITS 


PHILADELPHIA — Walter A. Mc- 
Clatchy, realtor of this city, merchan- 
dises homes with the aid of G. E. Hot- 
point ranges and complete electric 
kitchens. Judson C. Burns, Philadelphia 
G. E. distributor, has been helping Mc- 
Clatchy operate his plan. 

In selling homes he uses the “Prudent 
Plan,” which has two principal features: 
first, modernizing the houses with elec- 
tric ranges, redecorating them, and 
putting them in A-1 condition; and sec- 
ond, a liberal financing plan under 
which the buyer pays 10 per cent down 
and interest on the balance at the rate 
of $8 per $1,000 of mortgage per month. 

Three of the homes he had for sale 
were equipped with all-electric kitchens 
for demonstration purposes, and a 
series of newspaper advertisements were 
published in which the public was in- 
vited to inspect them. The kitchens 


were illustrated in this advertising and 
the equipment shown. 

| A radio announcement called atten- 
| tion to the “Dream Kitchen” advertise- 
|}ment which was running in the Satur- 
| day Evening Post. The public was in- 
|} vited to an advance showing of this 
| kitchen in the three McClatchy homes. 
During the time that this special ac- 
| tivity on the part of Mr. McClatchy and 
| Judson C. Burns was in operation, all of 
the Judson C. Burns display rooms, 
seven in number, had special demonstra- 
tions on electric kitchen equipment, and 
| displayed large signs calling attention to 
the demonstration in the McClatchy 
homes. 


CHINESE FIRST TO ADOPT 
ROOM COOLING 


CHICAGO In the business of making 
room coolers, the Chinese people have a 
600-year start on present-day manufac- 
turers, if what Dr. Berthold Laufer 
Says is true. 

Dr. Laufer, orientalist and curator of 
anthropology at the Field Museum here, 
has a brazier in the institution’s Chinese 
exhibit to prove his statement. 

“In the Ming period of China, be- 
ginning in the fourteenth century, large 
braziers filled with ice were used in 
summer to cool homes,” he says. 


GIBSON REPRESENTATIVE 
TAKES VACATION 


GREENVILLE, Mich.—P. W. Peck, 
southern district manager of Gibson 
Electric Refrigerator Corp., spent a 
week’s vacation with his family at a 


cottage at Baldwin Lake, near the Gib- 
son factory here 


ELECTROLUX BOUGHT 
BY 5% OF CUSTOMERS 


PRINCETON, Ill.—More than 5 per 
cent of the metered gas customers of 
this city are owners of Electrolux re- 
frigerators purchased from the Prince- 
ton Gas Co. within the last 12 months. 


Leonard J. Saxum, manager of the 
Princeton Gas Co., subsidiary of the 
Public Utilities Consolidated Corp. of 
Minneapolis, and Clyde Mast, salesman, 
are responsible for introducing the re- 
frigerator and conducting the sales cam- 
paign here. 

Saxum purchased the first Electrolux 
and installed it in his home. Mast saw 
the opportunity for sales among Saxum’s 
friends, and persuaded the manager to 
purchase a number of refrigerators for 
sale to prominent citizens of the town. 


To aid in handling the sales, Mast 
signed up three Electrolux dealers for 
the Gas Co.: S. L. Bradley & Sons, im- 
plement store, Albrecht Brothers, plumb- 
ers, and the Buhn Hardware Co. 

One feature of the advertising cam- 
paign to introduce the refrigerator to 
the public was an “open house” at the 
high school when parents inspected 
their children’s work. Conspicuously in 
evidence was an Electrolux unit, and 
Mast was kept busy explaining how 
it worked. Several sales were closed 
soon after. 

A demonstration and display of mod- 
ern gas appliances was held at the 
Apollo theater to which the public was 
invited. An attendance prize stimulated 
visitors and aided in several sales. 

On Mother’s Day in May, the gas com- 
pany arranged a novel float which fea- 
tured an Electrolux refrigerator on the 
platform with a 1901 model Oldsmobile 
car owned by S. L. Bradley & Sons, one 
of the cooperating dealers. The slogan, 
“The old order changeth, yielding place 
to new,” was prominently displayed on 
the exhibit. 


Burglar Locks Victim 
In Storage Room 


CHICAGO—After burning up the 
pavements en route to the offices of 
Polar Bar, Inc., 8 N. Franklin St., 
firemen rescued J. C. Taylor, an 
employe, not from fire but from 
cold in a locked, refrigerated vault 
where ice cream bars are stored. 

A cool, matter-of-fact robber had 
locked Taylor in the vault after re- 
lieving him of $100 in cold cash. 
However, the cold-blooded stick-up 
man apparently had a warm heart, 
for he turned in a fire alarm before 
leaving the scene. 

Just as police arrived to watch 
the fire lines, Taylor was released 
from the refrigerated vault by fire- 
men, who used the lock combina- 
tion called out by Taylor between 
chatterings of his teeth. 


METROPOLITAN OPERA STAR 
BUYS COPELAND UNIT 


ASBURY PARK, N. J.— Richard 
Crooks, Metropolitan Opera tenor, has 
recently had a new 9-cu. ft. deluxe Cope- 
land refrigerator installed in his home 
here. 

The Scott Music Shop of this city, 
which is served by the Binder Dis- 
tributing Co., Newark, distributor for 
Copeland in northern and central New 
Jersey, made the installation. 


20 GRINNELLS SOLD IN 
CITY OF 829 PEOPLE 


SHELL ROCK, Iowa—Although the 
population of this city numbers only 829, 
the Whittaker Furniture Co., here, sold 
20 Grinnell refrigerators in two months. 
The Grinnell refrigerator is manufac- 
tured by the Grinnell Washing Machine 
Corp., Grinnell, Lowa. 


A COMPLETE > 


DISTRIBUTOR PLACES 
G. E. UNIT ‘ON TRIAL 


CHARLOTTE, N. C.—The General 
Electric refrigerator was placed “on 
trial” during a unique advertising cam- 
paign sponsored recently by L. W. Dris- 
coll, Inc., distributor for the refrigera-/ 
tor and Hotpoint range here. 

Stationed in a downtown store window, 
a representative of the distributor as- 
sumed the role of “attorney for the de- 
fense” and as crowds gathered around 
the window he outlined the necessity of 
electric refrigeration, pointed out the 
advantages of owning a G. E. and dis- 
tributed among the crowd a specially 
prepared newspaper called the “Light- 
house.” The headline on the first page 
read, “Electric Refrigeration Has Its 
Day in Court.” 

In the paper were coupons worth $5 
in cash to persons filling them out and 
giving the name of a _ prospect who 
would purchase a G. E. Hundreds of 
these coupons were filled out and many 
sales were made during and after the 
“trial,” which lasted a week, according 
to Mr. Driscoll. 

Further attention of the citizens of 
Charlotte was gained by a large truck 
equipped with a loud speaker, from 
which was broadcast news of the “trial,” 
and details of the four-year service plan, 
which played an important part in the 
defense of the refrigerator and its sub- 
sequent “acquittal.” 


COPELAND AIR CONDITIONS 
TESTING COMPANY 


HOBOKEN, N. J.—A complete air- 
conditioning installation has been made 
for the United States Testing Co. here. 
Equipment included a Copeland dread- 
naught 1-ton model “T” condensing 
unit and two large Temprite coolers. 
Installation was made by the Binder 


Distributing Co., Copeland distributor. 


FINANCE SERVICE 


These C.1. T. Local Offices Will Welcome Your inquiry 


Aberdeen — Akron ~ Albany - Altoona - Amarillo — Asbury Park 
Asheville — Atlanta — Augusta — Austin — Baltimore ~ Bay Shore 
Beaumont — Beckley ~ Binghamton — Birmingham ~ Bluefield — Boston 
Bridgeport — Bronx ~ Brooklyn — Buffalo - Camden ~ Charleston 
Charlotte — Chicago — Cincinnati — Clarksburg— Cleveland —-Columbia 
Columbus — Dallas — Davenport ~ Dayton — Denver ~ Des Moines 
Detroit — El Paso — Erie — Florence — Fort Wayne — Fort Worth 


within 
phone’s 
reach 


VERY form of cooperation included in C. I. T.’s 
Refrigerator Financing Service is extended by 
our Local Office in your territory. 


There is none of the delay which often occurs when 
business has to be transacted by mail with distant 
headquarters. You have the advantage of frequent 
personal contact with the finance men who are 


directly responsible for checking your credits, pur- 
chasing contracts, and making your collections. 


This close-range service prevents mistakes and 


misunderstandings. 


It does away with “red tape”. 


it gets results... the supreme test by which any 
financing arrangement should be judged. 


C.1.T. Plans cover all models of approved types of 


Fresno — Glens Falls — Green Bay ~— Greensboro ~- Greenville 


Hagerstown — Harrisburg - Hartford - Hempstead ~ Hickory - Houston 
Huntington — Indianapolis - Jackson - Jacksonville - Jamaica 
Jamestown — Jersey City - Johnson City - Kansas City - Kenosha 
Knoxville — Lansing — Lexington — Lincoln — Little Rock ~ Los Angeles 
Louisville - Manchester - Memphis — Miami - Milwaukee —- Minneapolis 


Montgomery ~ Montpelier — Mt. Vernon — Nashville - Newark - New 
Haven — New Orleans — New York — Norfolk -Oklahoma City -Omaha 


Orlando- Owensboro ~ Paterson —Peoria~PerthAmboy-—Philadelphia 
- Poughkeepsie 
Providence-Raleigh-Reading-Reno-Richmond-Roanoke~Rochester 
Sacramento — St. George ~— St. Louis — Salt Lake City - San Antonio 
San Diego—San Francisco—San Jose — Scranton - Seattle - South Bend 
Spokane — Springfield — Spring Valley — Stockton — Syracuse 
Tampa ~— Toledo — Tucson — Tulsa - Utica — Washington — Watertown 


Pittsburgh — Portland,Me. - Portland,Ore. 


Wheeling — White Plains — Wichita - Wilkes-Barre - Youngstown. 


use C. I. T. Service. 
office will bring a C. I. T. field-man, glad to talk over 
with you how C. I. T. Service might aid you. 


C.LT. CORPORATION 


ONE PARK AVENUE, NEW YORK 


mechanical refrigerators and water coolers; also 
electric ranges and electric water heaters. A large 
percentage of the country's most successful dealers 


A phone call to our nearest 


A Unit of 


COMMERCIAL INVESTMENT TRUST CORPORATION 
CAPITAL AND SURPLUS OVER $80,000,000 
Subsidiary Operating Companies with Head Offices in New York ~ Chicago 
San Francisco — Toronto, Canada — Also Completely Functioning Local Finance 
Offices in the Principal Cities 
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ELECTRIC REFRIGERATION NEWS, AUGUST 31, 1932 


LITTLE STORIES OF INTERESTING 


PEOPLE 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VALVE 


LITTLE STORIES OF INTERESTING 
IDEAS 
IN THE REFRIGERATION INDUSTRY 


By George F. Taubeneck 


Inside Dope on 
Frigidaire Policy 


On page 1 of this issue you may read 
about the new Frigidaire price sched- 
ule. This story precedes Frigidaire’s 
announcement of its revised prices to 
its dealer organization, and to the 
public. 

Not satisfied with merely getting the 
jump in reporting the news, we’re going 
to give you right here and now a little 
inside dope on the reasons for this 
drastic move. This dope, we venture to 
say, won't be a part of Frigidaire’s an- 
nouncements to the trade and the public. 

When speaking to the _ industry, 
Frigidaire officials declare that these re- 
duced prices will enable them to pene- 
trate a new market among lower-income 
groups. And that’s right. But there’s 
another reason. 

When speaking to the consuming 
(heh, heh) public, Frigidaire advertis- 
ing will point out that Stataflex con- 
struction enables them to cut produc- 
tion costs, which saving they are pass- 
ing on to the public. And that’s right. 
But it should be noted that this same 
type of construction (utilizing light, 
compact, aluminum insulation) has 
been used, without ballyhoo, in the 
Frigidaire Moraine line since the be- 
ginning of the year. 

It’s our guess that the real reason for 
Frigidaire’s base price of $112 installed 
(plus freight), which is equivalent to 
$100 f.o.b. list, is that Frigidaire execu- 


tives have decided that there are too 
many manufacturers in the industry, 
and are getting set to weed some of 
them out. 


Time was when Frigidaire was 
the undisputed king of the industry. 
There weren’t even any princes, or 
dukes. The rest were just subjects, 
and humble subjects at that. Con- 
sidering themselves oppressed, the 
subjects hated the king, and con- 
spired secretly against him. 

In those days it was more fun to 
take a sale away from Frigidaire 
than to make a profit. 

Came the advent of General Elec- 
tric. With this formidable rival, the 
king had his hands full. He didn’t 
have time or opportunity to pursue 
his old ideas of absolute domination. 

An industry grew. And grew, and 
grew. The king became a genile- 
man. He fraternized with the new- 
sprung nobility, played with cooper- 
ation and democracy. Nice things 
were said about him. 

And now his subjects have be- 
come, he believes, entirely too nu- 
merous and too ambitious. They 
are threatening to dethrone him en- 
tirely. It is high time, he has de- 
cided, to do something about it. He 
must dust off the old mailed fist and 
fight. 


Knockout Figh 


At the beginning of this year a raft 
of newcomers floated into the electric 
refrigeration industry, bringing with 
them the $99.50 electric refrigerator. 
These concerns were “made” by depart- 
ment stores, which insisted on getting 
less-than-hundred-dollar electric refrig- 
erators for their aisles 

Many of these newcomers based their 
entire sales appeal upon price. And 
they have made and disposed, collec 
tively, of a sizeable number of electric 
refrigerators 

One industry authority estimates that 
the combined sales of all manufacturers 


who entered the scene this year will 
exceed the volume of any single Nema 
member thus far this year—and don't 


forget that in previous years Frigidaire 
and G. E. between them have accounted 
for about two-thirds of the industry's 
total production 

It’s our impression that Frigidaire is 
definitely “going after” these new- 
comers. Other manufacturers have said: 
‘Let them alone. They'll pass out of the 
picture in a year or two.” But Frigid- 
aire executives, champing at the bit, 
refuse to wait that long. 

The newcomers have the one appeal 
price. Frigidaire proposes to meet that 
price appeal on equal terms 


In addition, Frigidaire offers its na- 


tionally known name, its standardized 
policies, its General Motors affiliation, 
one of the biggest advertising appro- 


priations in the industry, dealer helps 


ind organized sales promotion on a 
arge scale 

Frigidaire men believe that depart- 
ment stores, which started all the fire- 


works, will welcome a hundred-dollar re- 
frigerator of which they needn't be 
afraid 

Lose money? Maybe. But Frigidaire 
big sock to reach into, in case 
reserves needed. Its executives are 
set for @ long fight, if one 
sary 


nas a 
are 


seems neces- 


But they firmly believe they are being 
public benefactors—not only in offering 
for sale Frigidaires at such a low price, 
but in spoiling the market for manu- 
facturers of products which Frigidaire 
men maintain are inefficient and shoddy. 

It’s 10 to 1 that other manufacturers 
will follow Frigidaire’s price reductions 
with new schedules of their own. It’s 
more than 10 to 1 that these manufac- 
turers will kick and protest every inch 
of the way. 

No longer will Frigidaire be consid- 
ered a gentleman. The old dirty names 
which used to be applied to the king 
will probably be hauled out and used 
again, with added venom. 

But if the scheme works, and a horde 
of smaller manufacturers no longer find 


as he talks. He makes a chart of his 
talk. You look as you listen. And when 
he wants to refer to a previous point, 
or summarize, he turns back the leaves 
of this big pad. A smaller pad is on his 
desk, and he scribbles on that con- 
stantly. 

He moves about the room; gestures; 
raises his voice to emphasize particular 
ideas. He calls in a vice _ president. 
“Isn’t that right?” It is. Absolutely. He 
summons a departmental manager, who 
operates a device which demonstrates 
graphically an idea. 

He breaks the tenseness with humor- 
ous anecdotes, which also help prove his 
points. Everything moves in a straight 
line toward a desired impression. 

As he talks he constantly envisualizes 


‘Do’ Gillen Joins the Army 


When quartermasters of the United States Army 


Electric Co. felt like doing something to memorialize the occasion. 


signed an order for 


So 


they located Dolores Gillen, popular N.B.C. radio and television actress, 
stuck a campaign hat on her, and photographed her with one of the 
ranges consigned to army barracks. Miss Gillen is reported to be dicker- 


| 1,000 G. E. Hotpoint electric ranges, officials of the Edison General 
| 


|it profitable to do business, Frigidaire’s 
|protesting contemporaries may have 
|}reason for gratitude. Reducing the num- 
|ber of competitors will doubtless mean 
increasing the size of each company’s 
slice of the business. 


John Patterson, founder of the 
National Cash Register Co. and in- 
ventor of specialty selling, was 
credited with this statement: 


“We have been approached with 
offers to buy out the opposition. 
We do not buy out; we knock out.” 


Apparently somebody around the 
Frigidaire offices has been reading 
the Patterson manual again. This 
looks much like a knockout fight to 
us. 


” * * 


Biechler in Action 


Speaking of John Patterson reminds 
us that we saw a reincarnation of the 
Patron Saint of Dayton last week. That 
reincarnation was E G Biechler, 
Frigidaire’s dynamic president 

Recently we have been studying all 
the published material on Patterson we 
have been able to unearth. We have 
attempted to familiarize ourselves with 
the Patterson methods, which have been 
followed with signal success by busi- 
ness leaders such as R. H. Grant, 
{Alvan Macauley, C. F. Kettering, and 
| Thomas J. Watson 

And in Mr. Biechler's office the other 
day we were treated to a first-class 
demonstration of “the works” a la 
Patterson. 

Time consumed by that interview was 
between two and three hours, we guess- 
ed afterward; although we were so spell- 
bound during the _ session that 
couldn't have told you then if it was 
morning, afternoon, or next Tuesday. It 
was real drama 


At the side of his desk is an easel 
with a large pad of paper. On this pad 
Mr. Biechier sketches his main points 


| will 


we | 


ing with the Carl Laemmles, Sr. & Jr., for a Hollywood contract. 


his listener’s frame of mind. His illu- 


strations are in your language; his argu- | 


ments are couched in terms which you 
understand; 
drawn from material with 
are intimately familiar, 


which you 


Net result is that a listener treat- 
ed to a demonstration of this va- 
riety leaves with ideas as clear and 
bright as a summer sky, and as 
clean-cut as John Barrymore’s pro- 
file. 

John Patterson was impressed 
with the difficulty of transferring an 
idea intact and unimpaired from one 
mind into another. He _ sought 
methods of dramatizing and envis- 
ualizing ideas, so that their recep- 
tion by others might be easy and 
facile. 


This technique of thought trans- 


ference has a master in E. G. 
Biechler. 

After listening to him, one can’t 
help but get the idea. It’s as 


prominent as Jimmy Durante’s nose, 
as clearly outlined as a ship against 
an ocean horizon, as plain as day- 
light, and as easly understandable as 
the words “yes” and “no.” 

And that, we maintain, is art. 


Replacement Tax 
Manifestly unfair. That's how the 


U. S. government tax on replacement 
parts for electric refrigerators sold with 
one-, two-, three- and four-year guar- 
antees seems to us. 


An initial ruling of the treasury de- | 


partment requires manufacturers to pay 


a 5 per cent tax on every part or com- | 


plete unit of a household electric refrig- 

erator, whether that part or unit is a 

replacement under a guarantee or not 
In the first tax is 


place, such a 


retroactive. Because of guarantee con- 
tracts, manufacturers are required to 
furnish replacement parts to owners of 
electric refrigerators who purchased 
them before the new revenue measure 
was passed. 

In the second place, it is double taxa- 
tion. A certain portion of the price of 
each refrigerator is set aside for a re- 
placement fund, out of which money for 
faulty parts may be had when need 
arises. 

In other words, the purchase price in- 
cludes the cost of service during the 
guarantee period. To tax replacement 
parts, then, means double taxation on 
the same articles. 


Manufacturers feel that they must 
absorb this tax in order to live up 
to the terms of their guarantees. It 
is estimated that it will cost them 
several hundred thousand dollars 
annually. That’s a lot of money. 


Steps are now being taken to se- 
cure a revision of this ruling. And 
a revision seems to be in order. If 
a revision is not forthcoming, a new 
assault will be made on the three- 
year guarantee. Perhaps that will 
happen anyway. 


* * 


Railbird McElhinny 


W. D. McElhinny, Copeland’s vice 
president in charge of sales, and the 
Valve have decided that this business of 


working for a living is all wrong. We’ve | 
discovered a new way of bringing in the | 


shekels—at 
Valve—and 
covering it. 


least, it was new to 
we had a great time 


the | 
dis- | 


Last Saturday afternoon we motored | 
through the Detroit-Windsor tunnel and, | 


after some skirmishing, found the 


Devonshire race track over in His Ma- | 


had 
the clubhouse, 
look over the 


Dominion. Mac 
admission tickets to 
which permitted us to 
horses in the paddock. 

We pooled our money, and selected 
one horse in each of six races. On each 
of those horses we bought win, place, 
and show tickets. 

And gentlemen—believe it or not 
picked three winners and one 
placer in those six races! 

Tickets 


jesty’s 


we 
second 


were cashed gleefully, and 


|young and attractive Mrs. McElhinny, 


| who had 


and his examples are | 


| chorus 


refused to be a party to so 
sure-fire a method of throwing money 
away, had to bear up under a good deal 


obtained | 


|} assuming, boyish. 


ance of little Jane Mutchner, who 
has the most unflagging good humor 
of any two-year-old we’ve ever seen. 


* ” * 


Siegmund and Reina, 


World Toppers 


Last week we promised to tell you 
about Frank Siegmund and M. R. Reina 
of New York City, who are undoubtedly 
two of the leading salesmen of house- 
hold electric refrigerators in the world. 

At the Rex Cole Olympic Games, duly 
chronicled in the last “Expansion Valve,” 
we had an opportunity to talk with each 
of these stellar performers; and we 
learned these things about them: 

During the first six months of this 
year M. R. Reina was the leading retail 
salesman in the Rex Cole organization. 
And although the wheels of the stupen- 
dous bookkeeping operation necessary 
to rank the nation’s salesmen are moy- 
ing slowly, G. E. officials at Cleveland 
believe that Reina is probably leading 
the nation and the world at the present 
time. 

Last year he was second in the na- 
tion, being outranked only by Sieg- 
mund. Reina is small, slight, dark, un- 
He is the sort of 
chap who arouses the maternal instinct 
in women, declares Bill Hegge, and 
women will go out of their way to help 
him. 


Reina’s secret is Using the User. 
Seventy per cent of his sales are 
made to prospects whose names 
have been given him by families 
he has already sold, he declares. 
these users con- 
stantly. And since he has been in 
the same territory for four and 
one-half years, that list of users is 
becoming large, indeed. Last month 
he sold 44 refrigerators. 


He cultivates 


Frank Siegmund last year made more 
than $7,200 in commissions selling G. E. 
refrigerators. Like Reina, Siegmund 
has been in the same territory for more 
than four years. During that time he 
has been consistently among the lead- 


ing G. E. salesman in the world. Last 
year he was first. In 1930 he was 
| second. 

He, too, is quiet and unassuming. He 
looks like anything but a _ salesman. 
Bald, soft-voiced, inexpressive, one 


of good-natured  I-told-you-so’s, and | 
don’t-you-wish-you-had’s. 
Competitors of Mr. McElhinny 


may take some heart in this an- 
nouncement of his prowess as a rail- 
bird, thinking that he may have lost 
incentive to make money by selling 
Copelands. 


We are also glad to take this op- 
portunity of informing Publisher 
Cockrell that he can rest easy on 
the assumption we won’t be around 
to discuss the matter of That Little 
Raise. 


Why didn’t someone tell us about 
these horses before? 


» 


” * 
. 

More Society Notes 

So long as we are on the subject of 
the gay refrigeration society 
might be a propos (See? We 
French ‘'n everything Got a 
bosomed shirt, which we haul 
for N. E. L. A. conventions) to mention 
two dandy meals we had one day last 
week at the homes of Frigidaire officials. 


know 
stiff- 


too, 


One was a breakfast, a hearty break- 
fast of bacon and eggs, at the refresh- 
ing country home of H. W. Newell, vice 
president in charge of sales 

This home is hard to find. One travels 
byways and bypaths, and winds up and 
down corkscrew passages through the 
woods; and if one is lucky, the destina- 
tion pops up from nowhere 

It’s worth the trip. Absolute quiet, 
save for a subdued insect and bird 
(there were some noisy frogs, 
but Mr. Newell cleaned '’em out with a 
rifle). Refreshing breezes, and soothing 
foliage. A private swimming pool. A 
pine library. Two fireplaces. Two dogs. 
A cool terrace. A smart and charming 
hostess. Interesting guests. 

For one of Mr. Newell's nervous tem- 
perament and weighty responsibilities, 
it seems ideal—even though his peace 
be interrupted every five minutes by a 
long-distance P 


phone call, as it was on 
that particular morning 
Another pleasant meal was an 


old-fashioned plates - heaped - high- 
with-chicken dinner at the home of 
C. T. Mutchner, director of public 
relations. 

Features of this meal were Mrs. 
Mutchner’s cooking, and the buoy- 


world, it | 


out | 


| in. 


might guess him to be an undertaker, 
a bookkeeper, or the “assistant com- 
missioner” type of man who runs a 
public office while the elected incum- 
bent cavorts before newsreel cameras, 
and who survives many successions of 
office-holders. 


According to Bill Hegge, Siegmund 
doesn’t do anything but sell refrigera- 
tors. He works at it all day, and every 
evening. He works all year, and does a 
rather steady business (peaks and val- 
leys in his annual sales curves are not 
pronounced). 


Siegmund’s secret is that he never 
drops a prospect. He keeps right 
after them, year after year, until 
they have installed an electric re- 
frigerator. 

His customary schedule is cold 
canvassing in the morning, inter- 
viewing lukewarm prospects in the 
afternoon, and closing “hot” pros- 
pects at night. 

Recently, however, he has taken 
to spending both morning and aft- 
ernoon canvassing, and working 
nights until midnight on prospects. 

The economy argument is _ his 
most effective weapon. 


Ridgewood, 
3rooklyn, is 


which is adjacent to 
the territory in which 
Siegmund works. It is peopled largely 
by Germans who, Siegmund says, are 
solid, substantial folk. Their pride is 
such that repossessions are practically 
nil. Once a refrigerator gets in, it stays 
Clean deals, all. 

Norge is his chief competition at 
present, Siegmund states. He feels 
handicapped because there is no show- 
room in his territory. Norge has one, 
and apparently it is effective. 


. > J 


Recommended Fiction 


The current (Sept. 3) issue of Collier’s 


carries an amusing short story by 
Frederick Hazlitt Brennan, “Hello Op- 
portunity,” which is all about Leslie 


Thomas Kent, newly out of Harvard and 


scared stiff of his purchasing agent 
boss, and Miss Linda Johnston, secre- 
tary to the hard-boiled purchasing 


agent, and enamored of young Kent. 

It tells also how Miss Johnston's 
prodding drove Mr. Kent to order 5,000 
electric motors for the Frost-Air Re- 
frigerator Co. without authority to do 
so, and how this purchase forced Frost- 
Air into the room cooling business 


Interesting, and recommended for 


That Tired Feeling. 
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Two hundred aeeaomnan, dealers and ee of va 5 H.  Harreee wd Co., General Societe distributor, attended a picnic in celebration of the close of their "‘Ciymapte Games’ sales contest. 


PHIL HARRISON HOST | 
AT ‘OLYMPIC GAMES’ 


NEWARK—Terminating an “Olympic 


he To Pay rv 


As Practiced By Advanced Refrigeration Co. 


yames” sales contest held during the 


month of July by Philip H. Harrison & By Elston D. Herron 


Co., General Electric distributor here, COLUMBUS, Ohio—Sales Manager H. e the company in the 
more than 200 salesmen, dealers, and/y, Burke of the Advanced Refrigeration | Course of a fiscal year. 

executives of that organization gathered |Co frigidaire distributor, makes his| In March, the salesman is again paid 
for an outing Aug. 10 at Mazda Brook, | cajesmen forget their wanderlust by so|only $100 of his commissions for the 


Parsippany. equalizing the amounts of their monthly | Month, plus one-half of earnings over 


| not been with the company a year, or 


GEORGE MINARD, JR.,|Zerserted Graders hat. Ts 
WINS HARVEY CONTEST 


received $10: H. C. Ballston, W. A. Roth, 
and A. B. Salto, all of Rex Cole, Inc., 
New York City; and W. L. Wontz, 
third, P. H. Harrison & Co., Newark, $20. 


- : : Wholesale division: D. A. Donovan, 
NEW YORK CITY--George W. Min-| mastern Service, Lowell, Mass., $50; P. 
ard, Jr.. commercial salesman of P. H.| Watrous, Modern Home Utilities, 


Harrison & Co., Newark, sold 356 per 
}cent of his quota in the Fred Harvey 
|“Olympic Games” sales contest held from 
July 1 to July 31 by the General Electric 
Co., and received the P. B. Zimmerman 
|}commendation for the highest record in 


Waterbury, Conn., $30; and R. C. Heller, 
Merriam, Albany, N. Y., $20. 

Retail division: C. D’Orzio, Rex Cole, 
New York City, $50; M. Reina, Rex Cole, 
New York City, and R. G. Schiele, Mer- 
riam, Albany, N. Y., tied in second, each 


Pe agers A ta sane checks that they have an even oie dae a oe vagy Pel half — used | that contest eau ati ts $15; and O. D. Cornell, P. H. Harrison 
areemppientss F. ” 'lcome the year around. And a well-| to start a new $ reserve fund. | The contest was held among all dis-|% Go Newark, and L. W. Hodes, Rex 
dealer forces resulted in a victory for balanced income keeps salesmen at| “This arrangement gives each of our |tributorships under the supervision of | ajie New York City, tied in third, each 
the dealers, under the management of | their best, says Mr. Burke. |salesmen a substantial monthly income | Fred Harvey, G. E. eastern representa- $10. wi 
oe a eS ee = fF hn Each salesman is paid a commission |4uring the entire year, and is doing | tive. The leading salesman for each dis- All salesmen won points each week 
James Cavanaugh was captain of the of 10 per cent on the delivered price of much to lessen the rate of sales staff |tributorship, his standing based on his for their respective dinistiides to- 
cheaed held ~ Be ef ch nd the equipment he sells. Every month | turnover,” says Sales Manager Burke. | P® reentage of quota at the close of the | wards receiving the Fred Harvey Chal- 
sami ee a Js atid 8: | during the spring and summer season,| “We feel that this system is read, Foner ee ml ng pls neat fo Cup for July. Rex Cole, Inc., New 
each salesman receives all the commis-| answer to one of the refrigeration dis- lthe P. B. Zi ae. P ti B |. Sal | York City, won the cup with a total 
Direct Sports Program sions he has earned up to $100, and one | tributor’s most important problems,” he | © EERE SAPTNSEERS. EES |score of 35314 points. Runner-up was 


half of his earnings over this amount. | 4dds, “because the salesman who usually 


The following members of the organ- 
ization had charge of sports: tennis, J. 


| 
Commissions Reserved 
L. Mahoney, manager of commercial 


|a considerable length of time, 


|does an efficient selling job is the one 
who has been with the organization for 
and feels 


sales; golf, Harry Rieckers, manager of The other half of the commissions that he te & marmamant part af the Gone 
East Orange branch; quoits, Allen | over $100 is placed on reserve by the | pea ss 5 — ‘ : 
Judge, manager of apartment house |company, credited to the salesman. gers P t 
sales; cards, J. V. McKenna, Newark |When $300 has been saved in the re-|_ The —— of the —— Re 
retail salesman; and polo, Harry Keller, |serve account, the salesman may have | frigeration Co. includes 20 household 
: P s . | rete 26 : " Cik > 4 
educational director. his full earnings each month, regard-|etail salesmen, six commercial equip 
The kickers handicap was won by A. |less of the extent to which they exceed |™ent salesmen whose sales quotas are 
W. Lunn, manager of Newark local | $100. assigned in dollar volume, and one who 
office, General Electric Co., who received te Goisher. Gen ebtte—and conic specializes on sales" of air-conditioning 
as & prize a Hotpoint coffee maker. sions—begin to slump, each salesman jg | CQuipment. The distributor has two 
acickin* tek vic SF Phy dealerships in its territory. 
. paid his full earnings for the month, 4 
Luncheon, Dinner Served on dl 
plus $66 from the reserve fund. A like | Air-Conditioning Campaign 
Buffet luncheon was served at noon | amount is paid him in addition to his | 
and a banquet at night in the pavilion. November, Although some attempt has _ been 


current earnings during 
December, and January, with the $36 
remaining in the fund being paid him 
in February, with his February com- | 
missions. 


made to sell air conditioning in Colum- 
bus and Franklin county this 
greater stress will be laid on activities 
in this field next year, according to the | 
|sales manager. 

The company circularized 1,800 pros- 


After dinner the members of the organ- 
ization were addressed by P. H. Harri- 
son, president of the concern, and 
Walter J. Daily, advertising and sales 
promotion manager of the electric re- 


frigeration department, General Electric Yearly Bonus 


Co., Cleveland. i nha : i niin 2 seal 
At the speakers table were Sidney} _ Since the company’s fiscal year ends on gry Soe eee oS <a ri 
d . Ss ‘ Ss rear, +: “OSs >, s £ 
Egan of Maxon, Inc., L. A. Weiss, gen- Feb. 15, the salesman also receives a pe Lge yf Moers HB aderg cr iano i sad 
us . . SS, Ps ‘ se 2S "ee 2S > £ t £ 
eral manager of the new business divi- | Yearly bonus in February—provided he ae ene saan mcs 
sion of Metropolitan Edison Co.; Lunn; | as been with the ao ailie the — , Bach seiviasrntes salesman with this 
meee marie 7 ear—equivalent to the difference be —ss . Seip Di oticcahatgen 
H. B. Rogers, formerly of the Edison |¥ , organization is required to make a num- 


now | tween 10 per cent of the delivered price 


General Electric Co., 
|of all equipment he has sold and 12 per 


Anderson of 


Lamp Works, 
of the Harrison Co.; O. A. 


ber of canvass calls each day. 


, r 2 E > ‘se calls whereve 
Sales Ways, Inc.; H. T. McCann, sales | cent of the f.o.b. price of the same ee eae aoa — cael 
manager, New York district, Commer- eo _|assign him to make specific calls. Ex 
cial Credit Corp. No bonus is paid salesmen who have tensive use is made of the comparative 
, ated data books issued by the factory in 
. FINNED TUBING making sales presentations, says Mr 
Burke 


Daily Sales Meetings 


INDIVIDUAL SQUARE FINS 


\ Sales meetings are held each morning 

With modern equip- to discuss sales problems. When sev 
. eral new salesmen have been employed 

ent for quantity pro- by the organization, they are instructed 


construction and sales points of 
the equipment in a series of meetings 
over which a representative of the fac- 
tory educational department presides 


duction and 22 years’ in the 


experience in the manufacture of finned 


tubing, we are ready to meet the various Although salesmen are given quite 

° : e . thorough training in the engineering as 

requirements of the refrigeration indus- pects of the equipment they sell, they 

rm . - are instructed to make their sales 

try for condensers or presentations as non-technical as possi- 
other fabricated forms ble 


The company believes that advertising 


of finned tubing i se eae of all kinds is highly beneficial, and 

Send for 100N folder — it gives does much newspaper and direct-mail 

complete specifications. campaigning, Mr. Burke says. During 

the past year, Frigidaires have also 

T H E 8 U 45 H M F G C O been displayed at the city cooking 

: " school, at the municipal automobile 

H ARTFO RD. CONNECTICUT show, and at the General Motors show 
held here 


MAYFLOWER DESIGN USED 
IN FLEET OF TRUCKS 


NEW YORK CITY--Sam S. Glauber, 
Inc., Mayflower distributor here, has 
incorporated the Mayflower design into 
his fleet of trucks. 

A wooden reproduction of the front 
of a Mayflower refrigerator is made fast 
to a background of pale green wainscot- 
ing. Authentic Mayflower 
used to heighten the resemblance 


ANSUL SULPHUR DIOXIDE... 
Loch, Rahrig: 


MARINETTE @WIS 


hardware is| 


year, | 


| 


He is| 


| men receiving this award are as follows 


Minard, Jr., P. with 


| Eastern Service Co., Lowell, Mass., 


George W. H. Harrison | 


Co., Newark, 356 per cent; C D’Orzio, 
Rex Cole, Inc., New York City, 333 per| The Cleveland Department Managers’ 
cent; Kenneth Knott, Gentsch & Thomp- awards, gladstone traveling bags, given 


son, Boston, 261 per cent; R. E. Haley, |to the outstanding departmental man- 
Breckenridge, Springfield, Mass., 260|agers of the eastern distributorships on 
per cent; D. A. Donovan, Eastern Serv- | the basis of the highest per cent accom- 
ice, Lowell, Mass., 200 per cent; R. C. | plishment by departments, were won by 


Heller, Merriam, Albany, N. Y., 200 per | the following: 


cent; and P. M. Watrous, Modern Home R. E. Haley, apartment department, 
Utilities, Waterbury, Conn., 125 per cent. | Breckenridge, Springfield, Mass., 260 per 

In addition, the three leading sales-|cent; Jack Mahoney, commercial de- 
men in each department—retail, whole- | partment, P. H. Harrison & Co., Newark, 
sale, commercial, apartment—for the | 213 per cent; T. A. Powers, retail de- 
entire district, received cumulative | partment, P. H. Harrison & Co., Newark, 
credit points from week to week and |142 per cent; and H. P. Halverson, 


wholesale department, Eastern Service, 


Lowell, Mass., 105 per cent. 


will receive cash prizes as follows: 
Apartment division: K. Knott, Gentsch 


& Thompson, Boston, $50; R. E. Haley,| These prizes will be awarded to sales- 
Breckenridge, Springfield, Mass., $30; | men and managers the week of Sept. 5, 


the oe of the Fall Political Cam- 
paign 


WOLVERINE 


Seamless C opper 
Dehydrated Tubing 


G. Stiftor, 
Commercial 


Rex Cole, New York City, $20. | 
division: G. Minard, P. 


This Famous Seal 
Guarantees Satisfaction 


Every inch of every coil that has this trade mark seal is quality. Drawn 
to exact specifications — A.S.T.M. (B68-30T)—annealed to perfect uni- 
formity under automatic electric controls—dehydrated by special 100% 
process—there can be no question about your satisfaction. Depend on 
the “W” seal. Plain or Tin Plated in 25-50-75 and 100-ft. Coils. Quick 
Shipment from large stock. 


1491 Central Ave. Detroit, Mich. 


H. M. Robins Company, Detroit 


Sales Office, 420 Lexington Awe. New York 
Angeles, 1015 EF. loth st 


Export Dept. 


Lh cites 
Stock available at 


Sales offices im Fastern 


Los 
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Aerocar Co. Starts Production of 60 
Coaches for GE. Distributors 


By Elston 


DETROIT—With 12 of its Aerocar 

coaches already in use by General Elec- 
tric distributors for transporting G. E. 
appliances to prospects’ homes for 
demonstration, the Aerocar Co. here is 
now starting production of 60 more 
coaches which will be ready for other 
G. E. distributors by the end of the 
year. 
All coaches for use in merchandising 
General Electric products are purchased 
from the Aerocar Co. by the refrigera- 
tion division of the General Electric Co., 
and are then sent to distributors, ac- 
cording to J. T. Dixon of the G. E. 
sales promotion department. It has not 
yet been definitely decided, he says, 
whether distributors will bear the en- 
tire cost of the coaches or only a part 
of it. 


All Distributors to Use Cars 


It is hoped, he adds, that every Gen- 
eral Electric distributor in the United 
States will have at least one of the 
Aerocars in use by the end of the year, 
so that some of the larger G. E. dealer- 
ships may obtain coaches for their own 
use early in 1933. 

The Aerocars now being built for the 
General Electric Co. are of two princi- 
pal types—one being what W. J. Par- 
rish, president of the Aerocar Co., calls 
“the sales display coach,” the other, the 
“rolling kitchen.” Both types are 
equipped with G. E. appliances which 
are taken directly to the home of the 
prospect. The latter is then invited to 
come into the coach to see the equip- 
ment demonstrated. 


Equipped with Appliances 


The sales display coaches now in use 
are equipped with General Electric re- 
frigerators, Hotpoint ranges, dishwash- 
ers, vacuum cleaners, and other smaller 
appliances. The exterior of each sales 
display coach is of panelling finished in 
white, each panel being equipped with 
G. E. refrigerator hardware. 

The panels and hardware suggest that 
the coach walls are made from G. E. 
refrigerator cabinet parts. The white 
monitor tops of the refrigerators in the 
coach protrude through its roof to em- 
phasize still more the refrigeration as- 
pect of the display. 


Additional Equipment 


The cruising kitchens at present are 
equipped with the same appliances as 
the display coaches, but contain in addi- 
tion such furnishings as desks, tables, 
cabinets, sinks, etc., useful in giving the 
coach the appearance of a real kitchen 
inside. These rolling kitchens will be 
used chiefly by organizations selling G. 
E. equipment through the plan of the 
General Electric Kitchen Institute. 

On the outside, the traveling kitchen 
resembles a small home, and has deco- 
rative doorways, windows, and shutters 
to give this effect. 

All new sales demonstration coaches 
and rolling kitchens will have special 
compartments for display and demon- 
stration of General Electric laundry 
equipment, according to Parrish. 


Both Types to Be Used 


Of the 60 new Aerocars being con- 
structed for General Electric, approxi- 
mately half will be of the sales display 
coach type, and the other half will be 
designed as rolling kitchens, say Dixon 
and Parrish. 

Dixon says that the _ kitchen-type 
coaches will be most in demand by dis- 
tributors operating in large metropoli- 
tan areas, while the sales display 
coaches will be used chiefly by organ- 
izations in somewhat smaller com- 
munities. 

The Aerocar is so called because its 
construction is similar in design to that 
of an airplane, according to Parrish. 
There is no steel chassis supporting the 


SERVEL DISPLAYS FEATURE | 


HERMETIC SEAL ON UNITS 


MILWAUKEE — Building their  ex- 
hibits around the feature of the Servel 
electric refrigerator’s hermetically seal- 
ed unit,.a number of Wisconsin Servel 
dealers recently attempted to promote 
sales by participating in a _ display 
window advertising campaign, spon- 
sored by the Radio Specialty Co., Wis- 
consin Servel distributor here. 

The Kunzelmann Easer Co. of Mil- 
waukee, dealer, displayed a Servel re- 
frigerator with its condensing unit sub- 
merged in water, with the chilling unit 
exposed at the top. Other Servel house- 
hold models were assembled about this 
central display. 

The Peltier Furniture Co. of Kenosha, 
Wis., used a similar exhibit, and offered 
a set of refrigerator dishes to prospects 
who bought a Servel while the display 
was being shown 

Rinzel-Tesch, Inc., Milwaukee; the 
Mohr-Jones Hardware Co., Racine, Wis.; 
the United Radio Co., Milwaukee; and 
A. E. Smith, Palmyra, Wis., also used 
the submerged unit motif in their 
window displays. 

Newspaper advertising called atten- 
tion to the window displays in each of 
the localities where they were used. 


D. Herron 


body of the coach. Instead, the entire 
framework is built from a light spruce 
skeleton with wire struts running 
through the floor of the coach and 
through its walls, to make it, from floor 
to roof, a single complete unit. 

This construction makes the coach, 
flexible, and distributes road shock 
throughout the entire coach, without the 
shock or strain being concentrated in 
any one place. The coach body is floated 
in rubber over the two wheels of the 
rear. There are no other wheels, as the 
front end is supported at its point of 
attachment to the motor car which pulls 
the coach. 


Coaches 20 ft. Long 


The sales display coaches are 20 ft. 
long, and the traveling kitchens are 25 
ft. in length. 

When coaches are to be shipped to 
distributorships located considerable dis- 
tances from the factory, no appliances 
are installed in the Aerocars by the 
manufacturer, but are put in by the dis- 
tributors when the coaches are delivered. 

All appliances are installed in the 
coaches by the Aerocar Co., however, 
when they are to be sent to nearby 
distributors. 

Each of the coaches is equipped with 
an electric cord, approximately 100 ft. 
in length, which is plugged in any 110- 
volt electrical outlet at the home where 
the coach has stopped, to operate any 
of the appliances being demonstrated 
to the housewife. 


automobile used to pull the Aerocar. 


Tested by Distributors 


The General Electric Co. started ex- 
periments with the Aerocar about 12 
months ago, according to Dixon. After 
four months, it was decided that the 
coach was satisfactory for sales demon- 
stration purposes, and several Aerocars 
were put into operation by G. E. dis- 
tributors, among the first of whom was 
Sid Caswell of Detroit, Michigan G. E. 


| 


Current for operating the lights in the | 44. 
coach is secured from the battery of the | 45. 


Nema Sales of Household Systems and Cabinets for July 


1932, Reported By Sizes and Price Classes 


Reported by Refrigeration Division of National Electric Manufacturers Association. Member Com 
General Electric, Kelvinator, Majestic, Norge, Servel, Trupar, Universal Cooler and 


nies: Copeland, Frigidaire, 
estinghouse. 


Household Cabinets With Systems 


Using Factory or Branch Invoice Net Prices to Distributors and Dealers, Including Export. 


JULY, 1932 
Sales—As Billed to “3  - as End of July, 19382 
b d Dealers “ck hoa —-——-—- 
Lowest Priced Cabinets _ Distributors and Dealers | ractory, Branch & Warehouse) Distributors and Dealers | 
Net Food Space Quantity Dollars Quantity Dollars Gaantity cameos 
ai ae Oe a eee 163 10,280.75 562 32,073.00 2,362 131,521.51 
2. 4to 4.99 cu | Ee A reer sr STEER ee 5,088 356,096.74 4,070 281,302.20 4.472 312 310.45 
3. Mt A Es ibid vce seged cctaweeccess 3,332 276,510.14 1514 131,790.49 2 404 Sepa 
“TE Se a eee rere 1,488 140,726.08 128 12,768.00 -—" ee 
5. ee! POE. Sere ee ee 1,306 152,143.57 14,328 1,758,455.51 4.592 522,677.90 
i Oe ere ee 3 698.00 | vn _— 
Oe TN ois ss vc isn Chat 92 17,604.16 rT Wie ee 
ae ee ee. eee ee eee er 8 1,965.00 305 74,902.00 218 53,328.00 
O, FF 00 DOG Ci Bhi cc ccs ceseccccnciccvccses sic - 6 | @ ieee 1 313.00 13 road 
ll. Totals if Systems Included............... 11,480 956,024.44 +28,539 #2,917,475.52 *93,911 capaniante 
Medium Priced Cabinets 
Oh Uae GE GH. Thess cc cccivcowcrsccevacees 433 35,732.68 2,294 185,683.60 790 asic 
22 TS 3 ore ees 3,677 338,128.23 23.583 2,276 275.05 17,282 Lenn tbaee 
23 Ree) Py Bias dsc 5 cede seeevevaaaeeser 2,172 227,238.28 428 43 699.88 re _— 
24 Oe Be OU, Bilin 66 cc ccec tics vseccsccse 4,002 495,928.22 28.776 3,924.335.06 15,087 - smaun ae 
25 ZT tO 7.90 CU. ft... cc ereeengerccrcvcaces 597 85,939.00 11179 169.913.00 1253 ye 
26. i a) Uk ee re ee rer ee 939 160,361.78 6.454 1.195. 467.00 3309 mere 
27. 10 to 12.90 cu. ft....... cee reece enenee 318 69,218.75 4,092 1,020.939.25 1,390 eT 
i SN BG IE ici naccvccssosvissessnee 66 17.864.00 2.686 pomp ape = a 
ee ey PS eee ryerrrry 36 12,996.00 1,648 601,232.00 377 137,137.00 
31. Totals if Systems Included............... 12,240 1,443,406.94 #85,114 *11,782,697.84 58,747 canmnasade 
Highest Priced Cabinets 
Mr ME ic. ssi bbarbssiaveeiessd - see $$... chewind a) 2 ee anaes. ieee 
er errr ee 125 13,309.00 1,826 201,716.00 1,114 123,484.00 
43. BOO. Bie Gi is ic vcivesextcees veeeee 22 2,068.00 1,222 156,058.00 345 43,629.00 
Se ar ere 85 12,582.80 “43. ~~~«&5,647.00 a = 
| See ree ste 4 608.00 3 456.00 oe vee 
ae Te arr Tre rere rrr 6 1,014.00 3 507.00 pil ore 
aes | OU~«~«aeC(‘é !!*CC ele amas Te 
Ci) BRR cc crteeseneasebebesatosy, . 98, 4.  \psiase oe 0 « © goo»  - <eeek Ara.) “esa 
ee 2 8 CS eee ee eer oe 
51. Totals if Systems Included............... 242 29,581.80 3,097 364,384.00 1,459 167,113.00 


*Totals Correct—Items not reported by all companies. 


Household Cabinets Without Systems 


Using Factory or Branch Invoice Net Prices to Distributors and Dealers, Including Export. 


distributor 
‘ : — JULY, 1932 
Reports by distributors indicated that ; Stocks at End of July, 1932 
 . . Sales—As Billed to » ive 
the coaches were effective in increasing Wisttititnn anh Gates | ———___—______—___- — 
sales, according to Dixon, and resulted Lowest Priced Cabinets eri pereetoertane aetna] POUT: SPARC i Warehouse| Distributors and Dealers 
in the official adoption of the coaches as Net Food Space Quantity Dollars Quantity Dollars Quantity ellase 
sales equipment by all General Electric 1 Under 4.00 cu. ft 78 2391.00 
distributors at Camp Refrigeration VI,/ 5 4 to 4.99 cu. ft.........ccccceeceeecnees 441 9,145.00 2.664 40,706 40 
held Aug. 2, 3, and 4 at Cleveland. Eh NEE Mic se en ikaiaistusaneherss 236 6,849.00 2,282 56,523.00 
1,000 Aerocars in Use ‘ : to one cu. - er re cre a 2,007.00 1,225 40,523.00 
5. t ‘ 7 3 . Servier esr re 328. » 
The Aerocar Co. has been in opera-| § gto 9.99 cu. ft................ssssee- 1 97.00 7 ree 
tion for four years, according to Presi- —_ . - ——- | -—— -—-- 
dent Parrish, and has manufactured a| 7. 10 to 12.99 cu. ft....... 6. cece cence ees 2 241.00 or. i eee : 
total of 1,000 Aerocars in that time. The 2 er esis cabakehesbeaees 8 =. sae ® }daeea 6 600.00 ea 
‘ i We Wiss ca erescsennssesenceses 1 177.00 ee = 
company has 40 employes at the present. ' nae ‘ 
The idea for the Aerocar’s construction, | 10 Totals if Cabinets only...........-------: 828 21,785.00 *7,589 *182,462.40 *80 *4,014.00 
says Parrish, was conceived by the late Medium Priced Cabinets 
Glenn Curtiss, noted for his work in| 21. Under 4.00 cu. ft.........-.520000eeeeeues 50 1,648.00 5s Pee 
aeronautics. 22. EXO GHP GH. Tice sscccssas re Rceawy ee’ 198 4,948.00 2,189 84,074.60 
All Aerocars are specially built for the | 23. 5 to 5.99 cu. ft........... 34 1,790.00 4,974 247,971.00 
purchaser, and are adaptable to a large | ; ; > ss > 
number of functions, says the company - ; - pe a _ | ARR a Pod we — neo my pe 
head. Aerocars may be built for use as/96 8 to 9.99 cu. ft...... 20 1,585.00 153 10,386.00 
trailers for carrying large amounts of : 2 : 
baggage, as traveling office rooms or| 27. 10 to 12.99 cu. -* 11 1,303.00 721 68,281.00 
livin uarters, s is ‘ Fi SR POM Eivaccccccevacentedesesoenep 8 8 8 see =o  #6eee aah 8=Sti‘(i‘«~ CC 
for ou used he mane seataatebabion >. BS 00 OOo OB. B+» +s +++ +++ ge Stace sae a 6 14,806.00 ==8 ; 
in many fields. "| 30. Totals if Cabinets only............... 375 18,289.00 *10,968 *603,192.60 *196 *25,463.00 
Highest Priced Cabinets 
#1, Under 400 Gi, Bini ccccccvsewscccvvcveens 
CHRYSLER CONTRACT a 2to 200 cu B.......55. SsinieedeL ake 8 “ai  - o SGP (Ay 0 gia, 
43. De ES Cceeaskeakeeweeeeenatee |. See 9 © | Seeds : 
44. 5. a Uk. BS errr 8 534.00 70 4,674.00 
DETROIT —The first seven of a pro-/45. 7 to 7.99 cu. ft.. vee tees 
jected fleet of 65 Chrysler Eight coupes | 46. 8 to 9.99 cu. ft. . . 747.00 44 3,652.00] 
have been delivered to the refrigeration | 47. 10 to 12.99 cu. ft.. 8 922.00 43 4,957.00! 
division of the General Electric Co. in/ 4g. 13 to 16.99 cu. ft 4 565.00 26 3,673.00 | 
Cleveland by the Chrysler Detroit Co.,| 49. 17 to 24.00 cu. ft : : 2 376.00 12 2,254.00 | 
Detroit distributor for Chrysler and 50. Totals if Cabinets only 31 3,144.00 *195 *19,210.00 | 
Plymouth —" according to 8. D. |*Totals Correct—Items not reported by all companies. 
Briggs, president of the latter company. | 
The Chryslers are to be used in supply- | 
ing the motive power for General Elec- | e 
tric rolling kitchens and sales display | A | f N S d St k — J | 1932 
roel wy | nalysis 0 ema oaies an OCKS uly, 
1) t it St Off _ Using Factory or Branch Invoice Net Prices to Distributors and Dealers, Including Export. 
etrol ore ers JULY, 1932 Stocks at End of July, 1932 
8 Sales—As Billed to | *8 Manufacturers—93.97% *6 Manufacturers—68. 23° 
88 HOUSEHOLD | Distributors « Yealers | —— | — — 
$ ayton nit hades . mrs butors and Dealers | Factory, Branch & Warehouse Distributors and Dealers 
Quantity Dollars | P , Yolle Quantity ame 
DETROIT—An electric refrigerator | — Spent eceeees | __seaentity pomers 
for $88 is one of the features of a “Mill- | 61. Total (cabinets only) 1,234 43,168.00 18,752 804,865.00 276 29,477.00 
End Sale” being held this month by |62. Total (systems included) 23,962 2,429,013.18 116,750 15,064,557.36 77,417 8,838,116.71 
Crowley. Milner & Co.. department store 63. Separate Household Systems 766 51,385.35 | 10,386 701,734.00 450 17,372.00 
naa » Gey Store | 64 Separate Household Low Sides 2,066 35,820.00 8,833 194,417.00 1,153 28,855.00 
The refrigerator being sold for this | 65. Total Items 62, 63 and 64 26,794 Cotes } 135,969 , 79,020 
price is a Dayton, manufactured by the | 66. High Sides, ‘4-hp. and Less.. 846 47,912.85 | 2,249 121,881.32 | 547 31,546.00 
Dayton Refrigerator Corp. This model | 67. Parts and Miscellaneous (household) 33,603 40 | 42. 880.00 
has 5-cu. ft. (gross) capacity and ordi- | 68. Total of 61, 62, 63, 64, 66 and 67- 2,640,902.78 | 16,990,334.68 8,945,366.71 
wr nelle for $129.50. COMMERCIAL } 
setters were mailed to more than 1,500 71. Water Coolers with High Sides 935 110,864.25 | 14,055 1,806, 406.94 | 3,704 444,938.80 
charge-account customers and old pros-| 72. Water Coolers with No High Sides 143 7,378.00 | 2,128 109,343.00 225 10,978.00 
pects informing them of this special | 73 Ice Cream Cabinets with High Sides 195 72,549.00) 2,881 406,800.00 204 19,894.00 
feature of the sale. | 74. Ice Cream Cabinets with No High Sides 604 77,793.00 | 4,042 471,225.00 | 328 34,729.00 
— = yen Bd ae tising | 75 Milk Coolers with No High Sides 5 1,120.00| 4 726.00 | 61 10,893.00 
manager of the store, and L. C. Metzler |7§ Room Coolers with No High Sides 266 27,993.00 2,056 225,498.00 232 28,378.00 
is head of the refrigeration department. | 77 Counters and Commercial Boxes 75 26,008.00 1,204 344,292.00 | 453 153,332.00 
According to Metzler, Crowley, Mil- | 7s. | ; vee re 
Bat & SS nes Senses the Dayton fe-| "Ee, Low Sikes qocmmercals | 5,110 192,796.91 | 20,578 817,354.10, 6.214 266,082.50 
i . j = ~ | 9 UXtra Low sides (co c sees | ao, a, 490.91 | Hio8 fe = US2. 
Me a ee a cob anronths and has! 5 extra High Sides, 1/3-hp. and Up.... 4.039 535,164.59) 14,540 1,980,7 52.75 3,428 514,213.00 
- os 81. Parts and Miscellaneous (commercial) ee 40,132.54 | ‘ 141,666.07 ris 7,951.00 
UTILITY SALESMAN M ES | ga. Total 71 to 76 inclusive and 79.... 7,558 cveeel 45,744 eeead 10,968 
AK 83. Total Items 65 and 82................... 34,352 behets |. ae 89,988 vik 
33 SALES IN 4 WEEKS 84. Total Commercial (71 to 81 inclusive)... 1,091, 799.29 ‘ 6,304,063.86 | ame 1,491,389.30 
aa a 85. Total Dollars (68 and 84)................. { 3,732,702.07 | 23,386,582.04 | 10,436,756 .01 
GREENVILLE, 8. C.—James S. Poole, | Line 85 prorated to correspond with total sales of 10 companies $24,177,176.00 $15,296,433.00 
star salesman of the Southern Public | No. of manufacturers reporting on Line 85 and their % of total sales: 9 Manufacturers—96.73% 6 Manufacturers—68.23% 


Utility Co.’s branch here, sold 33 elec- | 


tric ranges during the first four weeks | *Shows number of manufacturers reporting on items above line 85 in thcse double columns, also the % of total sales for the month 


of the utility company’s 1932 campaign 


made oy these companies. 
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ELECTRIC REFRIGERATION NEWS, AUGUST 31, 19352 


BUYER’S GUIDE 


Manufacturers Specializing in Service 


to the Refrigeration 


Industry 


SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 
Payment is required monthly in advance to obtain this special low rate. 
Minimum Contract for this column—l13 insertions in consecutive issues. 
All advertisements set in uniform style of type with standard border. 


Halftone engravings of 100-line screen, either outline 
No reverse cuts or heavy black effects. 


No charge 


or square finish. 
for composition. 


long | 


b Built With Confidence 
5 on a Sound Foundation 


> Brunner equipment measures up to 
superlative claims of performance, 


ife and freedom from excessive 
service. 


BRUNNER 


High Sides and Compressors 


Brunner Manufacturing Co. Refrigeration Division Utiea, N.Y. 


ee 


392 € 
510 I 


Direct Expansion Dairy Aerators 


These Direct 


pendable and most efficient 


Factory 


2627 Santa Fe Avenue 


BRANCH OFFICES 


‘lifton Ave., Newark, N. J 
_arkin St., San Francisco, Calif. 


Expansion Dairy 
give dairymen milk cooling apparatus in its simplest, most de- 


For Ammonia or Methyl Chloride 


Aerators have been designed to 


form. 


All sizes are uvailable in this type. 


H. C. PARKER, LTD. 


and General Offices 


Los Angeles, California 


734 M. & M. Bldg., Houston, Texas 
237 Roosevelt Bldg., St. Louis, Mo. 


37 W. Van Buren St., Chicago, Hlinois 


| 


| 


We can take care of your 


entire requirements of 


\ et 
C LCO 
7. 
76\™ 
BRANG 


Refrigeration Parts and Supplies 


Stocks at 


116 Broad St., New York, N.Y. 
Melchior, Armstrong, Dessau Co. 


523 Arch St., Phila., Pa. 


| 


A 


by PEERLESS 


Wedge-locked and edge-locked aluminum 
tinned copper tubing for methyl chloride, 
dioxide, F-12, ete..—aluminum tubing for 


Abs 


A Superior Coil in which Soldered Return Bends have 


olute Metal to Metal Contact. 


been eliminated. 


Pri 


Write- 


‘ed to meet 1932 conditions. 
Wire for Catalog. 


NEW FIN COIL 


fins on 


ammonia. 


sulphur 


PEERLESS ICE MACHINE CO., 515 W. 35th St., Chicago, Il. 


— 


COMBINATION SUBSCRIPTION RATES 


How to save money on your subseription order 


NO. | PUBLICATIONS | YOU PAY ] YOU SAVE 
Electric Refrigeration News (1 Year) and a i 
| Kefrigeration Directory and Market Data Book $4.00 > l 00 
9 Electric Refrigeration News (2 Years) and ~ 6 a? 
tan Refrigeration Directory and Market Data Book 56.00 | 32.00 
Refrigerated Food News (i Year) ond arming 7 eo | = 
3 Refrigeration Directory and Market Data Book} $2.00 | $1.00 
~ = Refrigerated Food News (i Year) “and : CO fr ~ | : = 
S 
% Electric Refeigeration News (1 Year) 3.90) > 00) 
_ | Refrigeration Directory and Market Data Book and a : ray 
by Electric Refrigeration News (1 Year) and $4.50 $1.50 
Refrigerated Food News (1 Year) 
Refrigeration Directory and ™ arket Data Book and| ae — | @F a 
ata an 2) 
6 J Electric Refrigeration News (17 Weeks) | $2.00 $1.00 
Order by number. Use coupon. below. These rate s for U. S. only. 


Group Order Rates for U.S. and Foreign Countries 


PUBLICATIONS NUMBER |} UNITED STATES* 
| L subseription§ . - $3.00 | 
Fleetric | 5 or more, each... 2.75 
Refrigeration }10 or more, each... 


News 20 or more, each... 
0) or more, each.. 


| 1 subscription 


Refrigerated | 5 or more, each... 
Food |10 or more, each... 
News }20 or more, each... 85 
0 or more, each... 0 
1 subscription ° $3.50 
BOTH 5 or more, each... 3.25 
PAPERS 10 or more, each... 3.00 


0 or more, each... 2 

0 or more, each 0 
{ Ss. 8 Pe 
to Canadia 


tHigh rates 


for Canada are due 


and Possessions and Pan-American Postal 


CANADAt ALL OTHER Col NTRIES 


$6.00 $4.00 These foreign 
§.75 "5 rates will 
5.50 ) be increased 
§.2 on or before 
00 3.00 Jan. 1, 1 
$2.00 | $1.50 These foreign 
1.9 | 1.45 rates will 
1.90 1.40 be increased 
1.85 | l on or betore 
1.40 1.30 Jan. 1, 19 
$7.00 $5.00 These foreign 
6.75 | 1.75 rates will 
6.50 1.50 be increased 
6.25 ' on or before 
6.00 1.00 Jan. I, 1933 
Union ¢ ntries. 


n tariff of Se per copy 


BLS 


SUBSCRIPTION 


ORDER 


INESS NEWS PUBLISHING CO., PPTTTITITITITITIT TTT tte tee 

Maccabees Bldg., Detroit, Mich. 

Enclosed is- remittance for $..........eccccccccesecece 

Please enter my order for COMBINATION OFFER NO.... BES. cccccccccces tees 

Enter subseription to Electric Refrigeration News 1 Year ¢ » £) 2 Years $5.00 

Enter subscription to Refrigerated Food News 1 Year $1 2 Years $1.50. 

Send 1932 Refrigeration Directory and Market Data Book $2.00 per copy 

Ridukeenkeaks Sta TTT TT Tie 
§-31-32 


| Ellsworth Ave., Salem, Ohio. 


DETAILS OF HOSPITAL 
INSTALLATION GIVEN 


| NEW BRITAIN, Conn.—A refrigera- 
'tion contract amounting to $14,429 for | 
installation of equipment in the new) 
|Worcester Tuberculosis Hospital has | 
been secured by the Kelvinator-Rack- | 
liffe Co. here, Kelvinator distributor for | 
Connecticut and Massachusetts. 

The entire refrigerating system will 
Advertisers will be given preference extend through six buildings, and is to 
in published answers to requests for be installed completely by September. 
buyer’s guide service, but a complete | Philip M. Johnson, engineer of the Bos- 


REQUESTS FOR 
INFORMATION 


Please refer to the 1932 Refrigeration 
Directory and Market Data Book for 
a complete list of all manufacturers of 
refrigeration equipment, parts, mate- 
rials, supplies and accessories; also for 
all available statistical data on sales 
of refrigeration equipment, distribution 
methods, etc. 

To obtain a copy 
$2.00 to Business News Pub. 
Maccabees Bldg., Detroit, Mich. 


of this book send 
Co., 550 


list of all known suppliers will be ton factory branch, secured the contract. | 
mailed if stamped, self-addressed en- In the main building which is 500 ft. | 


velope is enclosed with inquiry. 
Readers who can be of assistance 

in furnishing correct answers to in- 

quiries, or who can supply additional 


long there are to be 27 ice water outlets 
in corridors, offices, X-ray room, doctors’ 
quarters, and diet kitchens. 


information, are invited to address | . ; 
Electric Refrigeration News, mention- | Diet Kitchens } 
ing query number. | The diet kitchens in the east and west | 


wings are to be equipped with six self- 
contained all-porcelain Kelvinators of 
|9-cu. ft. food storage capacity. One of 
| 4-cu. ft. capacity is to be installed in the 


Mullins Cooling Unit 
Query No. 921 (Chemical Co., Ohio) 
“In our work towards a new design of 


a household electric refrigerator, we isolation ward. P 

wish to incorporate the ‘Mullins Cool- | The biological laboratory is to be 

ing Unit.’ Can you furnish us with the equipped with a self-contained special 
: Seeger cabinet, refrigerated by a Kel- 


name and complete address of the com- |’ / ; 
pany manufacturing these units?” | Vinator unit. 
Answer—Mullins Mfg. Corp., South The service building, extending 300 ft. 
from the center of the wings, is to be | 
equipped completely with a refrigera- | 
| tion system. It will contain large walk- 
'in chests, cork insulated, cement lined, 
and with tile exteriors. 
| The meat chest will be 12 ft. long, 11 


Methyl Chloride Compressor 
Query No. 922 (Refrigeration distribu- 
tor, France)—‘We should like to re- 
ceive literature containing complete in- 
formation from manufacturers of re-| 
frigeration compressors using methyl) ~~~ fi ss “ri 
chloride. We specialize in refrigeration | CTOSS-"nned cooling 
installations in France and would have} 7." | : ey 
an order sufficiently large to interest a fins mechanically joined by solder to| 
manutaaiurer ” 2 |the tubes. These cooling units are elec- | 
Answer—See 1932 REFRIGERATION a | Rak gg ooo wil auto- | 
RECTORY and MarKeET Data Book. | matically defrost t >veashodtinns 
: | An all-porcelain Seeger 
° one ° ° 68-c s ‘ave capacitv wi serve as 
Air-Conditioning Literature : lcs og sage _ Serve as 
é short-order bo or 1e cnet, 
Query No. 923 (Real estate concern, : , : . é 
: other of 21 cu. ft. for the bake 
Florida)—“We would like to secure| o¢ those veante-tn temalie 
copies of the 24-page brochure concern- Selvinator equipment ; . 
ing air conditioning issued by the Amer- jon ; : 
=~ - s The shelvings and bunkers are to be 


ft. wide, and 10 ft. high. It is to be} 
cooled by Kelvinator original patented | 


units, constructed 


cabinet of | 
| 


both 
using | 


|ican Blower Corp. and also a similar : : ; WS. : 
booklet of the American Air Filter Co. of galvanized iron. The fruit, vegetable 
Please forward the home office address and dairy coolers are to be constructed 
of these companies.” and equipped similarly to the meat 
Answer—American Blower Co., 6000 chest. F — 

Russell St., Detroit, Mich. and Ameri- Milk Pasteurizing Plant 

can Air Filter Co., 117 Central Ave., The milk-pasteurizing plant will have 
Louisville, Ky. |a walk-in storage cooler 10 ft. high, 8 


ft. wide and 10 ft. long containing a 
brine tank for cooling the bottom sec- 
tion of the aerator and operated by a 
separate Kelvinator unit. 


Crosley Refrigerators 
Query No. 924 (Oregon)—"I would like 
to get some information on the new | 
Crosley household refrigerator (electric) 
which came on the market early in June |to be equipped with Kelvinator cross- 
of this year. finned units and a separate motor unit. 


“Do you know much about this ma-| Ice for various requirements will be 
chine? I understand that they have a|furnished by a 500-lb. daily capacity 
one-piece non-rusting cooling coil that | ice maker operated by a Kelvinator unit. 


that it is The ice 
building is to be 


hospital building, 


water system in the service 
similar to that in the 
furnishing water to 


is corrugated in such a 
easy to clean. 


“From what I 


way 


can learn this machine 


is run on the direct expansion system, | the dining room as well as to the other 
that is, the cooling coil does not have | outlets. The power plant and laundry 
a float valve in it. buildings will have ice water systems 
“T would certainly appreciate any in- | also. i 
formation you can give me about this In the nurses’ home, a 4-cu. ft. all- 


Are the Crosley people work- 
unproved principle or have 


porcelain Kelvinator is to be located in 
the recreation room. In addition to this, 


machine. 
ing on an 


they stood up under actual service?” another Kelvinator will serve ice water 

Answer—See June 29 issue of ELEc-| at four outlets 
TRIC REFRIGERATION News, containing The plan of this hospital was worked 
|complete specifications of 342 models of | oyt by the following men: Dr. Edson 
household electric refrigerators, made} Glidden, who is to be in direct charge 
by 49 different manufacturers, includ-|of the hospital; the Worcester County 
ing Crosley. Commissioners, Harry Cooke of Wor- 

cester, Warren Goodale of Clinton, 
Small Household Units Major Henry Wheelock of Fitchburg 

Query No. 925 (Consulting engineer,|and Major Crockett of Milford; Frost, 
Florida)—“The writer, who has clients|Chamberlain and Edwards, Worcester 
and associates much interested in the | architects 
subject of refrigeration, desires to get Wiley and Foss of Fitchburg are the 
in touch with the makers of small|géneral contractors for the hospital. 
household units for icebox and counter KF’. E Rackliffe is president, F. O 
refrigeration up to %4- or ‘%-ton ca Rackliffe, vice president and secretary, 
pacity, and using SO» or COs as a re- ind C. W. Hawkins, treasurer of the 
frigerant.” Kelvinator-Rackliffe Co 

Answer—See June 29 issue of ELEc- 

TRIC REFRIGERATION News which contains BINDER 'NSTALLS UNI UE 
complete specifications ind also the u Q 
1932 REFRIGERATION Director and MaAk- 
Rar Dutt Boon JOB FOR LEHN & FINK CO 
. 
mew Varn Dealers BLOOMFIELD, N. J.—A unique instal- 

Query No. 926 (W holesale radio dis lation of refrigeration equipment was 
tributor, New York City) We are de recently made in the factory of Lehn & 
sirous of ascertaining the number of re Fink. manufacturers of face creams and 
frigerator dealers in the Metropolitan ‘osmetics, such as Pebeco tooth paste, 
district as a whole and by counties Dorothy Grey creams. Evaol. ete as 

“We ere interested in Knowing Just the Binder Distributing Co., Copeland 
how many dealers there are in the five distributor in New Jersey 
counties of New York City namely The Nanieatin  ‘anieeiinntucns — 
Kings, Queens Manhattan STONE, | that face cream jars could not be filled 
Mates mand, and — Wentchester, fast enough in warm weather to take 
Putnam, Orange, Dutche 3s, Fairfield care of orders because of the slowness 
ind Rockland counties of the cream to congeal. An air duct 

‘ooling system did not take care of the 
Turner Brass Works lifficulty. 

Query No. $27 (Refrigeration manu- Through the advice of Thomas W 
facturer, England)—'‘Please send us the Pinder, head of the engineering depart- 
name and address of the Turner Brass | ment of Binder Distributing Co., two 
Works mentioned in your article headed special tables were consiructed, the tops 
New Device Detects Leaking Refriger- | being insulated with cork and covered 
ant’ in the July 27 issue. We are in-| with metal on which were laid two 
terested in the detaiis and prices of | Larkin plate coils, each 10-ft. long and 
their detectors.” i-ft. wide These coils are operated by 

Answer—Turner Brass Works, Syca-|4 model “T” 1-ton dreadnaught Cope 
more, Ill land condensing unit, and kept at a 

temperature of 20° F 
Esco Ice Maker With this installation a quick coating 

Query No. 928 (Distributor, Wiscon f frost i made possible, causing the 
in) Please give us the name and ad eams in the jars to be reduced from 
dre of the manufacturer of the new!2 temperature of 105° to about 70° F 
Esco Ice Maker, also of manufacturers bringing about rapid hardening, and 
f refrigerated beer cases peeding up the production. Jars can 

Answer Esco Cabinet Co 140 East now be filled and packed as quickly as 


St.. Westchester, Pa the attendants can pour them 


Market 


|of tinned copper and brass having the | Box 


}and 
| Capable of organizing 


and an-| given 


The mortuary cooler by Seeger is also | 


THE CONDENSER 


PAYMENT IN ADVANCE is required 
for advertising in this column. The 
following rates apply: 

POSITIONS WANTED—Fifty words 
or less, one insertion $2.00, additional 
words four cents each. Three inser- 
tions $5.00, additional words ten cents 
each. ALL OTHER CLASSIFICATIONS 
—Fifty words or less, one insertiof 
$3.00, additional words six cents each. 
Three insertions $8.00, additional words 
sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


POSITIONS AVAILABLE 
INSTRUCTOR—position open for qualified 
Refrigeration Engineer with ability to in- 
struct. Must be good correspondent, experi 
enced in commercial estimating, installation 
and service work. Preference given man 
capable of preparing text for both resident 
and extension courses and in a position to 


invest $3,000 to $5,000 in well established 
school. State age, education, past experi- 
ences and minimum starting salary con- 


sidered. Box 501. 


"—s«s#POSITIONS WANTED > 


ENGINEER with all around experience ex- 


| tending over 14-year period in all phases of 


etectric refrigeration desires connection pre- 
ferably with newly organized electric re- 
frigeration manufacturer. Box 499. 


COMMERCIAL ENGINEER; eight years’ 
experience embracing intensive sales appli- 
cation, national business, distributor and 
dealer contact. Thoroughly experienced in 
all phases of commercial work and an asset 
to any organization. Will be available Oct. 
1. Desire connection with manufacturer or 
distributor References Kelvinator Corp. 
502. 

SERVICE Manager Available. Ten years’ 
practical experience in the design, manu- 
facture, installation and service of domestix 
commercial electrical refrigeration 
national department 
assist in any capacity. If 
opportunity, will guarantee depart- 
ment profit. Previous experience machine 
shop, electrical and mechanical construction 


yet willing to 


| Box 504, 


GRADUATE Electrical Engineer with thir- 
teen years’ experience in sales, engineering 
and construction available for progressive 
company. Write Box 503. 

| EXECUTIVE developed from the refrigera- 
| tion sales ranks in U. S. knows selling and 
sales organization, yet not too big to do an 
individual sales job or to assist in sales 
|} engineering, capable building and retaining 


confidence of sales personnel, dealers and 
distributors, desires new connection. Exper- 
; ience covers practical sales organization in 
|} the U. S., Canada and Europe. Has estab- 
lished connections in seven countries; is 
thoroughly familiar with European condi- 
tions and export difficulties. Eight years’ 
| successful record qualifies him as assistant 
to sales manager or foreign manager with 


responsible manufacturer. Initial compensa; 
tion immaterial until results produced estabé 
lish his value to employers. Record and 
credentials available after first interview 
Box 505 


EQUIPMENT FOR SALE 


FOR SALE—100) fine new conventional 
| reciprocating compressors for SO. or Methy$ 
| Bore 112”, stroke 144”, speed about 49 
R. P. M. Price $7.50 each for lot or $8.0 
each in multiples of six Frantz-Carr 
Systems, Hanna Building, Cleveland, Ohis 


SERVICE TRAINING 


HERKIMER Institute of Refrigeration, 18 


Broadway, New York, trains and supplieg 
men for service exclusively, or combined 
service and sales. Clean cut men, selected 


for sales ability and trained for service will 
prove useful in both departments. Build a 
flexible, contented, permanent organization 


Eliminate excessive personnel turnover. Spe 


cial terms for group training. Write for 
| detailed information 
ao ~ 

DALLAS, Tex.--Installation f 193 
Electrolux gas refrigerators and Gar- 
jland Master gas ranges in St eigh 
Court and Maple Terrace I ent 
hotels in this city, was one of t est 
|single sales of gas equipment re- 
corded in the Southwest, ac to 
Dallas Gas Co distributor ! ro- 
lux refrigerators here Af ght 
months of effort, the order w led 
by C. K. Patton, commercia Age” 
and Sam Grasinger uper’ 

H. C. Morris, president a I 
manager, and R. G. Soper p 
dent, determined the gene! hic 
controlling the sale 

Installation of the equip: Wa 
supervised by W. F. Pearsor iperir 
tendent of the shops, and wa iplete 4 
10 days before the date spe in the 
contract 


G. E. DISTRIBUTOR NAMED TO 
U. S. SUPPLY COMMITTEE 


WASHINGTON, D. C ‘ation 
Electric Supply C General Electr 
appliance nani “A 


distributor ha De 
a member of the U Gene A 


nited Stat 


Supply Committee for the f il ye ag 
ending in June, 1933, it was a punt od 
by C. L. McCrea, president of the Coup 
pany 

The appointment means that the com- 
pany will furnish « r refriger. 
ators in 6-, 10- and 13-cu. ft. classes da. 
sired by governm fficials and epy 
ployes in any part of the country 
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ELECTRIC REFRIGERATION NEWS, AUGUST 31, 1932 


0 You Own This Useful Book? 


lt Will Save You Time! 
It Will Save You Money! 
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9. WHAT PER CENT OF THE RETAIL SALES PRICE IS ALLOWED 


EACH CLASS OF DEALER? nm 
(s) Display on) si wens Wille. 
(>) Display 
10. WH one ee STATISTICAL Sachioy HOUSEHOLD SALES 
— 41 
Household Electri . 
ic , 
Refrigerate Sales 
fiumber of 
COMMERCIAL SALES 
43 
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—_— on . eration Es 
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Statistical SECTION 0 1a 


Sales of Electrical Appliances 


Statistics on 1,080,000 
electrical appl 

demand by 

tributors, and 


4) burners 
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am Radio Receiver Sales 
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318, 
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Automobile Registration for 1930 
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Just a few of the 128 pages (reproduced 
about 14 size) from the Market Data 
Section. 

Market Data and Directory Sections com- 
bined contain 470 pages of valuable facts, 
figures and names. 
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Refrigeration Directory 
and Market Data Book 


v 
ee 
j | BUSINESS NEWS PUBLISHING co. 
j F slie publishers of : 5 d 
f ELECTRIC REFRIGERATION NEWS 
f REFRIGERATED FOOD NEWS. 


If you want to know— 
the names, addresses and major personnel of refrig- 
eration manufacturers 
—you will find them in the Refrigeration Directory. 


If you want to know— 
the names of companies furnishing parts, materials 
and supplies to the refrigeration industry 
—you will find them in the Refrigeration Directory. 


If you want to obtain— 
an analysis of refrigeration sales over a ten-year 
period 
—you will find this in the Refrigeration Directory. 


If you want to obtain— 
data on wired homes by states, counties, and places 
of 2,500 population or over 
—you will find this in the Refrigeration Directory. 


If you want to obtain— 
direct comparisons of refrigeration sales with other 
household appliances—in chart form 
—you will find this in the Refrigeration Directory. 


If you want to obtain— 
the results of a merchandising survey covering the 
distribution methods of 497 distributors and 20,897 
dealers 
—you will find this in the Refrigeration Directory. 


Whether a manufacturer, distributor, dealer, salesman 
or service man you will find the 1932 REFRIGERATION Direc- 
rory and Marker Data Book a mighty valuable reference 
work to have at hand. Many owners say it has saved them 
many times its cost. 


The book is neatly bound in cloth with all sections 
marked for quick and easy reference. Cost is only $2.00 per 
copy post paid in the U.S. Send the coupon today and your 
copy will reach you promptly. 


Business News Publishing Co., 
550 Maccabees Bldg., Detroit, Mich. 


Enclosed is $2.00 for which please send a copy of the 1932 Refrigeration Directory 


and Market Data Book. (Add 50 cents extra for foreign postage. ) 
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